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ABSTRACT: The proliferation of digital news platforms and engagement-driven algorithms has fundamentally restructured
standard journalistic routines. Consequently, the rapid influx of information and intense competition for audience attention have
transformed news headlines from simple summary labels into strategic discourse products. This study investigates the pragmatic
deployment and functions of discourse deixis in modern Vietnamese online news headlines. Focusing on how deictic signals operate
as cognitive guidance tools and triggers for reader curiosity, the research examines the functional balance between communicative
engagement and journalistic ethics. Adopted within a framework of corpus-assisted discourse-pragmatic analysis supplemented by
descriptive statistics, the study analyzed a corpus of 300 online headlines sampled across four major Vietnamese news outlets
(VnExpress, Tuoi Tre Online, Dan Tri, Znews) published between 2024 and 2026.

The findings indicate that forward-pointing cataphora relying on masked referents constitutes the most prevalent strategy (42.3%,
n=127), followed by interrogative framing (28.0%, n=84), direct address structures (15.3%, n=46), and dramatized temporal/spatial
deixis (14.3%, n=43). While these strategies appear pragmatically designed to induce curiosity and lower friction for audience
attention, the excessive reliance on artificial information gaps presents notable ethical challenges, including potential user deception
and long-term public trust erosion. The study proposes a conceptual model of headline curiosity-gap construction alongside editorial
principles, such as "Cognitive Balance" and "Transparent Deixis," to inform responsible headline composition in digital newsrooms.

KEYWORDS: cataphora, digital journalism, discourse deixis, discourse deixis, news headlines, pragmatic analysis, Vietnamese
online media.

1. INTRODUCTION

Within the contemporary digital media ecosystem, the explosion of information and the gap between content production and
audience reception have created intense competition for user attention (Attention Economy). On digital news platforms and social
media feeds, headlines no longer function purely as neutral summary labels containing the full inverted-pyramid core facts. Instead,
they operate as strategic discourse products designed to engage prospective readers and encourage navigation into the main text.
To navigate these competitive dynamics, media editors deploy a variety of pragmatic and stylistic mechanisms, among which
discourse deixis plays a prominent role. By embedding deictic signals, creating unresolved "information gaps," or establishing
interactive speech act frames in headlines, news organizations construct novel patterns of interaction with the public. However, the
boundary between informative attention-attraction and deceptive "clickbait" that risks compromising journalistic integrity has
become increasingly contested. Therefore, an empirical examination of the pragmatic strategies, functional characteristics, and
ethical implications of headline discourse deixis in modern Vietnamese online newspapers offers meaningful insights for both
applied linguistics and media studies.

1.1. Statement of the Problem

The digital transformation of journalism has reshaped news distribution channels. Content is frequently consumed in fragmented
contexts, such as social media newsfeeds, mobile aggregator applications, and search engine results. In these environments,
headlines must perform dual functions: maintaining informational relevance while competing against non-journalistic content for
audience engagement.

Stylistic shifts in Vietnamese digital newsrooms reflect a growing reliance on pragmatic manipulation and deictic framing. However,
empirical assessments regarding the specific linguistic mechanisms of discourse deixis—specifically how cataphoric references,
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interrogative frames, and temporal/spatial adverbs shape cognitive processing—remain relatively limited in Vietnamese media
scholarship. Prior international research has extensively examined clickbait syntactical structures (e.g., Blom & Hansen, 2015; Chen
et al., 2015; Kuiken et al., 2017) and curiosity-gap dynamics (Loewenstein, 1994; Scacco & Muddiman, 2020). Vietnamese
scholarship has addressed media discourse and general pragmatics (Do, 2003; Nguyen, 1998; Vu, 2001; Bui, 2021). Nevertheless,
there is a gap in systematic empirical studies integrating linguistic deictic taxonomies with pragmatic headline strategies across
contemporary Vietnamese digital news outlets (2024-2026). Addressing this issue requires a structured analysis grounded in corpus-
based pragmatic evaluation.

1.2. Research Objectives

Main Objective: To identify, classify, and systematically analyze the pragmatic strategies used in constructing discourse deixis in
modern Vietnamese online news headlines, evaluate their potential cognitive and pragmatic functions in framing audience reception,
and articulate an ethical framework for responsible digital headline composition.

Specific Tasks:
1. Systematize the theoretical framework of discourse deixis, speech act theory, information gap models, and digital news
reception.
2. Establish a structured, multi-outlet corpus of 300 headlines published across major Vietnamese news platforms between
2024 and 2026.
3. Formulate a rigorous two-tier pragmatic taxonomy distinguishing linguistic deictic resources from functional headline
strategies.

4. Execute qualitative pragmatic analysis and descriptive statistical coding to measure strategy frequencies and cross-category
distribution patterns.

5. Discuss potential ethical and professional implications derived from artificial information gap construction, outlining
proposed editorial editing guidelines.

1.3. Research Questions (RQs)
e RQ1: What types of deictic linguistic resources and related pragmatic strategies are employed in Vietnamese online news
headlines, and what is their frequency of occurrence?
e RQ2: How do these pragmatic strategies vary across thematic news categories, and how do they function pragmatically to
construct information gaps and signal audience engagement?
e RQ3: What potential ethical implications arise from the use of curiosity-oriented deictic strategies in Vietnamese online
media, and what editorial principles can address these concerns?

2. LITERATURE REVIEW AND CONCEPTUAL FRAMEWORK

2.1. Theoretical Foundations of Deixis and Discourse Deixis

Deixis is a foundational concept in pragmatics and theoretical linguistics, originating from the Greek term for "pointing" or
"indicating." It refers to linguistic expressions whose specific reference cannot be determined without context-dependent pragmatic
information (Levinson, 1983; Yule, 1996). Classical pragmatic models distinguish between three primary situational dimensions:
person, spatial, and temporal deixis.

Extending beyond physical situational pointing, theoretical linguistics identifies discourse deixis (or text deixis). Discourse deixis
involves using expressions within an utterance to point to current, preceding, or upcoming segments of the ongoing discourse itself
(Levinson, 1983; Fillmore, 1997). Discourse deixis operates primarily along two directional axes:

e Anaphora: Deictic expressions pointing backward to an entity, proposition, or textual segment already introduced in prior
discourse.

e Cataphora: Deictic expressions pointing forward to a segment of discourse that has not yet appeared in the immediate
utterance. In cataphoric structures, the full semantic referent is deliberately delayed, prompting the reader to proceed further
into the text to resolve the reference. In digital news contexts, cataphora serves as a key pragmatic mechanism for
constructing forward-looking curiosity.
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2.2. Two-Tier Conceptual Framework for Headline Analysis
Previous research has occasionally conflated deictic categories (such as person or temporal deixis) with rhetorical and pragmatic
sentence structures (such as interrogatives or direct commands). To maintain analytical clarity, this study proposes a Two-Tier
Conceptual Framework that explicitly distinguishes between primary linguistic deictic resources and their corresponding
pragmatic headline strategies/functions:
TWO-TIER CONCEPTUAL FRAMEWORK
Tier 1: Linguistic / Deictic Resources
e Discourse / Cataphoric Reference: Indefinite pronouns, demonstratives, nouns
e Person / Direct-Address Deixis: Second-person, inclusive pronouns
e Temporal Deixis: Immediacy adverbs, time-anchoring markers
e Spatial Deixis: Location-pointing expressions, spatial adverbs
Tier 2: Pragmatic Headline Strategies & Functions
e Referent Withholding: Opening unresolved curiosity/information gaps
e Interrogative Framing: Transforming news facts into open queries
e Direct Reader Engagement: Diminishing social distance & advising
e Urgency & Immediacy Framing: Heightening dramatic tension & FOMO
OPERATIONAL DEFINITIONS / CODEBOOK
Tier 1: Linguistic / Deictic Resources
o Discourse / Cataphoric Reference: Demonstratives (nay, ddy), indefinite pronouns (diéu nay, cdi gi), and abstract
general nouns without concrete referents (Iy do, nguyén nhan, hanh vi).
o Person / Direct-Address Deixis: Second-person pronouns (ban, quy vi) and inclusive plural pronouns (chung ta).
Temporal Deixis: Adverbs signifying temporal proximity or dramatic moments (ngay luc nay, phut chot, khoanh
khic).
o Spatial Deixis: Deictic expressions pointing to specific spatial locations (fgi day, noi nay, sau trong...).
Tier 2: Pragmatic Headline Strategies and Functions
o Referent Withholding (Cataphoric Strategy): Intentionally masking the primary semantic referent in the headline
to create an information gap that can only be resolved in the main body text.
o Interrogative Framing: Transforming declarative news statements into open questions (7gi sao...? Lié¢u...?),
inviting the reader to seek explanations.
o Direct Reader Engagement: Using second-person deictics and imperatives to reduce social distance between the
news platform and the audience.
o Urgency and Immediacy Framing: Manipulating spatial and temporal deictics to heighten dramatic tension and
signal real-time significance.

2.3. Speech Act Theory and Information Gap Dynamics

From the perspective of Speech Act Theory (Austin, 1962; Searle, 1969), headlines perform locutionary (literal statement),
illocutionary (communicative intent), and perlocutionary acts (potential psychological effect on the reader). Digital headlines
frequently deploy indirect speech acts, framing descriptive statements as implicit invitations or directives to engage further.
Loewenstein’s (1994) Information Gap Theory posits that curiosity arises when an individual senses a gap between what they
currently know and what they desire to know. This cognitive gap produces a sense of deprivation, motivating the individual to seek
missing information. Headline discourse deixis draws on this cognitive dynamic: by embedding a deictic marker while withholding
its full semantic referent, editors create an explicit information gap (Scacco & Muddiman, 2020; Wei & Wan, 2023). Under Grice's
(1975) Cooperative Principle—specifically the Maxims of Quantity and Relevance—readers tend to assume that the author holds
relevant, non-trivial information, making navigating into the article a logical step to resolve the missing context.
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3. RESEARCH METHODOLOGY

3.1. Research Design

This study adopts a corpus-assisted discourse-pragmatic analysis supplemented by descriptive statistics. Rather than making
broad claims of a full mixed-methods experimental design, the quantitative component is used to measure frequencies, percentages,
and cross-category distribution patterns, while qualitative discourse analysis evaluates pragmatic mechanisms, illocutionary forces,
and structural contexts.

3.2. Corpus Description and Sampling Strategy
The research corpus consists of 300 online news headlines published between January 2024 and February 2026 across four
prominent Vietnamese online newspapers representing varying operational models and target audiences:

e VnExpress (n=85): A mainstream, high-traffic general news platform.

e Tuoi Tre Online (n=75): A major national daily focusing on socio-economic commentary.

e Dan Tri (n=70): A widely read national general news portal.

e Znews / Zing News (n=70): A digital publication oriented toward younger audiences and Gen Z readers.
Sampling Strategy: A stratified purposive sampling technique was employed. Sampling was stratified across thematic news
sections to ensure balanced coverage across diverse reporting contexts. To minimize event-driven bias associated with specific
breaking news cycles, headlines were sampled systematically across different months throughout the 2024-2026 period.
Inclusion Criteria:

1. Headlines published on the primary homepages or section mainpages of the four target outlets within the specified

timeframe.
2. Headlines containing identifiable deictic markers (cataphoric pronouns, demonstratives, second-person address,
interrogative frames, or dramatized temporal/spatial adverbs).

Exclusion Criteria:

1. Brief ticker headlines, photo captions, or pure video title banners lacking complete syntactic structures.

2. Direct verbatim quotes enclosed in quotation marks without editorial framing.

3. Duplicated headlines or republished syndicated wires without unique headline modifications.
CORPUS COMPOSITION & SAMPLING

e Total Headlines Evaluated: N =300 (2024 - 2026)

e Stratified Sampling Across 4 Outlets:

*— VnExpress: n = 85 (28.3%)

*— Tuoi Tre Online: n =75 (25.0%)
*— Dan Tri: n=70 (23.3%)

*— Znews: n =70 (23.3%)

3.3. Coding Procedure, Operational Definitions, and Reliability
A standardized coding manual (codebook) was created to guide the operational classification of each headline.
Operational Definitions for Primary Deictic Categories:
1. Cataphora (Referent Withholding): The headline contains a demonstrative (ndy, ddy), indefinite pronoun (cdi gi, diéu
nay), or abstract noun phrase (nguyén nhan, ly do, hanh vi) pointing forward to a referent withheld until the main text.
2. Interrogative Deixis: The headline employs an explicit question structure (7ai sao, Nhir thé ndo, Liéu, Bao nhiéu) that
frames the whole news event as an unresolved query.
3. Direct Address: The headline utilizes second-person pronouns (ban, quy vi) or inclusive forms (chung ta) to directly
engage the reader.
4. Dramatized Temporal / Spatial Deixis: The headline deploys adverbs or deictic phrases establishing heightened temporal
immediacy (ngay luc nay, phut chot) or specific spatial positioning (tai ddy, sdu trong...).
Decision Rules for Primary Coding: While headlines occasionally exhibit secondary rhetorical features (e.g., an interrogative
headline also containing a second-person pronoun), a Primary Coding Rule was applied to ensure statistical consistency:
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e Rule I: If aheadline contains a masked cataphoric referent ("diéu nay", "mon nay"), it is coded as Cataphora as its primary
structural mechanism.
e Rule 2: If a headline lacks a cataphoric mask but utilizes an explicit question marker as its main clause, it is coded as
Interrogative Deixis.
e  Rule 3: Direct Address takes precedence only when the personal pronoun or imperative command serves as the primary
clause head without a cataphoric mask.
Ambiguous Cases and Inter-Coder Reliability: To evaluate coding transparency and reliability, a subset of 60 headlines (20% of
the corpus) was independently coded by two trained coders in applied linguistics. Inter-coder agreement was calculated using
Cohen’s Kappa (k). The resulting reliability coefficient was k=0.88, indicating strong inter-coder agreement. Discrepancies were
resolved through mutual review and refinement of the operational decision rules.

4. FINDINGS AND DISCUSSION

4.1. Taxonomy and Quantitative Distribution of Headline Deixis

Statistical analysis of the N=300 corpus demonstrates a pronounced reliance on forward-pointing and gap-creating linguistic
structures. Table 4.1 summarizes the recalculated frequencies, exact percentages, and underlying pragmatic functions.

Table 4.1: Comprehensive Distribution of Primary Discourse Deixis Types (N=300)

i F P t
Type of Discourse Structural Expression requency Percentage

Primary Pragmatic Function
Deixis (n) (%) 1 Yy g 1€ Functr

Common noun +  Anonymous 127 42 3% Withholds referents to construct

Cataph . N iosi
ataphora demonstrative (nay, Iy do...) curiosity gaps

Open questions (7gi sao, Liéu, Bao Frames facts as queries, prompting

Interrogative Deixis nhiéu..) 84 28.0% explanation-seeking

Direct Address Szzzgdt;gerson / Inclusive pronouns (ban, 46 15.3% iolzzzrjcseocial distance; builds direct
Spatial / Temporal Immediate adverbs / Spatial markers 43 14.3% Establishes situational urgency and
Deixis (Ngay luc nay, Phut chot) temporal tension

Total 300 100.0%

Note: Percentages are calculated from raw coding counts (127/300=42.33%—42.3%,; 46/300=15.33%—15.3%,
43/300=14.33%—14.3%,).
DISTRIBUTION OF DEIXIS TYPES (N=300)

*— Cataphora: 42.3%
*— Interrogative: 28.0%
*— Direct: 15.3%

4— Spatial / Temporal (Sp/Temp): 14.3%
4.1.1. Cataphora Using Anonymous Pronouns and Demonstratives (42.3%)
Cataphora represents the single most common pragmatic strategy in the surveyed Vietnamese online headlines (n=127,42.3%). This
technique positions a deictic marker early in the sentence while withholding the full semantic referent until the reader accesses the
sub-headline (sapo) or body text.
o Exemplar 1: "The reason why series of F&B businesses simultaneously returned gold land premises in Ho Chi Minh City"
(VnExpress, Business).
Pragmatic Analysis: The abstract noun phrase "The reason why..." operates as a cataphoric operator. Instead of stating the
concrete cause directly (e.g., a 30% rent increase), the headline replaces the core factual premise with an abstract deictic
marker. This creates an information gap that can only be resolved by reading the main text.
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o  Exemplar 2: "Only eating this every morning, a 40-year-old man was rushed to emergency"” (Dan Tri, Health).
Pragmatic Analysis: This headline deploys a double cataphoric marker: the indefinite pronoun "this" (mon nay) and the
non-specific subject "a 40-year-old man". Withholding the specific food item highlights health concerns, prompting
readers to check whether their own dietary habits might carry similar risks.

o  Exemplar 3: "Accused of 'star disease', famous male singer had a controversial action on stage" (Dan Tri, Entertainment).
Pragmatic Analysis: Anonymous subject markers ("famous male singer') and action markers ("controversial action")
interact to form a dual information gap.

4.1.2. Interrogative Deixis (28.0%)
Interrogative structures represent the second largest category (n=84,28.0%). By substituting declarative news reporting with
conversational question structures, the headline positions the body text as the primary source where the answer resides.

o Exemplar 1: "Why do apartment prices in Hanoi keep rising despite quiet transactions?" (Tuoi Tre, Real Estate).
Pragmatic Analysis: The interrogative "Why" highlights an apparent market paradox. The deictic signal points forward to
an explanatory argument elaborated within the body text.

o  Exemplar 2: "Base salary increase from July 1: How much money will workers actually receive?" (Znews, Society).
Pragmatic Analysis: This structure combines an established public policy event with an interrogative frame directly
focused on monetary outcomes.

4.1.3. Direct Address Strategy (15.3%)
Direct address deixis (n=46,15.3%) utilizes second-person pronouns and imperative constructions to reduce perceived social
distance between the news platform and the reader.

o  Exemplar 1: "If you have 500 million VND right now, should you deposit it in savings or buy gold?" (Tuoi Tre, Finance).
Pragmatic Analysis: The personal pronoun "you" (bgn) directly addresses the audience, framing general market
commentary as personalized financial advice.

4.1.4. Dramatized Temporal and Spatial Deixis (14.3%)
Dramatized temporal and spatial markers (n=43,14.3%) alter deictic expressions to heighten dramatic tension, situational presence,
or immediacy.

o Exemplar 1: "The moment of capturing the suspect hiding deep in the forest after 48 hours of pursuit” (VnExpress, Law).
Pragmatic Analysis: The temporal expression "The moment" focuses on a specific point in time, while "deep in the forest”
provides a vivid spatial setting, constructing a cinematic frame around the reporting.

4.2. Conceptual Model of Headline Curiosity-Gap Construction

To formalize how Loewenstein's (1994) information gap model operates in headline discourse without relying on unverified
mathematical equations, this study proposes a Conceptual Model of Headline Curiosity-Gap Construction:

Analytical Curiosity Gap = Baseline Known Context + Unresolved Deictic Mask

CONCEPTUAL MODEL OF CURIOSITY-GAP CONSTRUCTION

*— Baseline Known Context
o (Establishes situational relevance, e.g., "Woman walking on beach finds item")

4— Unresolved Deictic Mask
o (Withholds core referent, e.g., "strange object worth 2 billion VND'")

*— Analytical Curiosity Gap
o (Prompts cognitive drive to resolve missing referent via body text)
This model offers a heuristic framework to illustrate how headlines establish context while selectively withholding key information.
For example, in the headline "Walking on the beach, a woman accidentally picked up a strange object worth 2 billion VND", the
baseline context establishes a recognizable situational scene. However, the core semantic entity is masked behind the vague noun
phrase "strange object". Leaving this cataphoric reference unresolved opens a cognitive gap. Resolving this gap requires the reader
to consult the main text to uncover the actual referent (ambergris). If the headline explicitly named the item ("ambergris"), the
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information gap would close instantly. Masking the referent behind a deictic marker creates the curiosity gap designed to encourage
reader engagement.

4.3. Cross-Category Analysis across News Sections

To evaluate whether deictic selection varies by news genre, the N=300 corpus was categorized across thematic sections. In the initial
sampling, headlines were drawn across eight thematic sections. For analytical consistency and cross-tabulation, these eight sections
were regrouped into six analytical categories:

Entertainment & Lifestyle (Regrouped from Entertainment + Lifestyle)

Health & Consumer (Regrouped from Health + Consumer-related topics)

Business & Real Estate (Regrouped from Business + Real Estate)

Finance & Economy (Finance and economic policy)

Society & Law (Regrouped from Society + Law)

General News (Hard general news and international updates)

Each regrouped analytical category comprises n=50 headlines (6x50=300).

R

Table 4.2: Cross-Category Distribution of Deixis Strategies across News Sections (N=300)

taph Int ti Direct A tial/T 1 t Total
News Analytical Category Cataphora nterrogative irec ddress Spatial/Tempora Category ota

(%) (%) (%) (%) (n)
E?ft;;?i"me“t & 58.0% 18.0% 12.0% 12.0% 50
Health & Consumer 52.0% 16.0% 22.0% 10.0% 50
Business & Real Estate  34.0% 42.0% 14.0% 10.0% 50
Finance & Economy 30.0% 38.0% 18.0% 14.0% 50
Society & Law 38.0% 20.0% 12.0% 30.0% 50
General News 42.0% 34.0% 10.0% 14.0% 50
Corpus Total / Average 42.3% 28.0% 15.3% 14.3% 300

CROSS-CATEGORY DEIXIS PATTERNS
*— Soft News (Entertainment/Health): High Cataphora (52.0% - 58.0%)
*— Market/Hard News (Business/Finance): High Interrogative (38.0% - 42.0%)

*— Civic/Law News (Society & Law): High Temporal/Spatial Immediacy (30.0%)

Discussion of Category Variation: The cross-tabulation in Table 4.2 indicates that soft news categories show a strong reliance on
cataphoric referent withholding, reaching 58.0% in Entertainment & Lifestyle and 52.0% in Health & Consumer. Soft news reporting
frequently omits specific identity markers or specific remedy names to leverage curiosity gaps.

Conversely, hard news and market-oriented categories show a higher reliance on alternative pragmatic frames. Interrogative deixis
is most frequent in Business & Real Estate (42.0%) and Finance & Economy (38.0%), where headlines often frame complex market
fluctuations or policy shifts as open queries. Meanwhile, Society & Law headlines make greater use of dramatized temporal and
spatial markers (30.0%) to establish situational immediacy around breaking legal or civic events. These variations suggest that while
cataphora serves as a common baseline strategy, deictic selection is adapted to the expectations and information demands of different
subject areas.

4.4. Critical Discussion: Pragmatic Functions vs. Overclaims
In evaluating the impact of headline discourse deixis, it is important to distinguish between linguistic/pragmatic affordances
observed in textual data and unobserved audience behaviors.
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4.4.1. Re-evaluating Potential Pragmatic Functions

Prior draft claims suggesting that deictic strategies "directly increase Click-Through Rates (CTR), time-on-site, and pageviews"
represent overclaims, as corpus analysis alone cannot measure web analytics or audience behavior. Instead, these structures are
properly understood as carrying specific pragmatic affordances:

e  Cataphoric masks appear designed to lower cognitive friction and signal unresolved information.

e Interrogative frames may function to position complex news events within recognizable explanatory contexts.

e  Direct address markers can be interpreted as efforts to build direct conversational relevance.

4.4.2. Journalistic Ethics and Implications Supported by Prior Literature
When headlines construct significant curiosity gaps that the main text fails to satisty, the resulting imbalance can lead to negative
audience perceptions. Based on digital media ethics research (e.g., Blom & Hansen, 2015; Scacco & Muddiman, 2020):

e Perceived Misdirection and Erosion of Trust: Systematically withholding essential context in headlines may create
disappointment if the body text does not offer proportional informational value, potentially harming outlet credibility over
time.

e Information Fatigue: Frequent exposure to heightened deictic signals ("Ngay lic nay”, "Si thit séc”) across digital feeds
can contribute to audience fatigue and news avoidance.

o Editorial Standards: An over-reliance on conversational deictic masks can dilute the informative clarity expected of
professional news organizations.

5. CONCLUSION AND RECOMMENDATIONS
5.1. Summary of Findings

1. Taxonomic Insights: By establishing a Two-Tier Conceptual Framework, this study separates primary linguistic deictic
resources (cataphoric referents, personal pronouns, temporal/spatial adverbs) from pragmatic headline strategies (referent
withholding, interrogative framing, direct engagement).

2. Empirical Distribution: Within the N=300 Vietnamese online headline corpus, Cataphora is the most frequent strategy
(42.3%), followed by Interrogative Deixis (28.0%), Direct Address (15.3%), and Dramatized Temporal/Spatial Deixis
(14.3%).

3. Genre Variation: Soft news sections (Entertainment, Health) show a higher concentration of cataphoric masks, whereas
market and economic sections rely more heavily on interrogative framing to present analytical queries.

5.2. Proposed Editorial Principles for Responsible Headline Composition
To balance audience engagement with journalistic integrity, modern digital newsrooms may consider the following proposed
editorial principles:
1. The Cognitive Balance Principle:
The degree of curiosity constructed by a headline's deictic mask should correspond to the substantive informational value
provided in the body text. Editors should avoid using sensational deictic markers unless supported by concrete reporting.
2. The Transparent Deixis Principle:
Newsrooms should limit vague, anonymous expressions that conceal key context. Headlines can remain engaging while
offering basic identifying facts:
o Less Transparent: "Eating this item daily, a man was hospitalized."
o  More Transparent: "Overconsuming pickled food daily, a 40-year-old man suffered acute gastric damage."
3. Proposed Normative Guidance (Replacing Arbitrary Ratios):
Rather than enforcing rigid percentage caps (such as 75%/25%), newsroom guidelines should focus on context-
appropriate framing. Hard news reporting should prioritize transparent, informative deictic structures, while curiosity-
oriented or interrogative frames can be reserved for feature, lifestyle, or explanatory contexts where an analytical gap is
genuinely supported by the article content.
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5.3. Limitations of the Study
This study has several limitations that should be noted:

1.

Corpus Size and Outlet Scope: The corpus is limited to 300 headlines sampled from four major Vietnamese online
newspapers. It does not encompass niche publications, regional outlets, or social media video headlines.

Coding Subjectivity: Although inter-coder reliability was confirmed (k=0.88), qualitative coding of pragmatic intent
carries inherent interpretative subjectivity.

Absence of Audience Behavioral Data: The study design relies on textual and pragmatic analysis; it does not incorporate
web analytics (CTR, time-on-site) or direct audience reception experiments. Consequently, behavioral effects are discussed
as potential pragmatic affordances rather than confirmed causal impacts.

5.4. Directions for Future Research

1. Experimental Audience Testing: Future studies could combine corpus analysis with reader-response experiments, eye-
tracking, or A/B headline testing to measure actual click-through behaviors and cognitive processing.

2. Longitudinal and Cross-Platform Corpora: Expanding research to encompass larger multi-year corpora, social media
video headlines (e.g., TikTok, YouTube Shorts), and algorithmic feed curation would provide broader insights into
evolving digital media discourse in Vietnam.
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APPENDIX: EXTRACT OF SURVEYED HEADLINES SAMPLE (20 / 300 Items)
Note: Primary deictic classifications follow the standardized single-code decision rules outlined in Section 3.3.

No. Headline Title Source  Section Publication Prl.m-ary Discourse
Date Deixis Type

The reason why series of F&B businesses simultaneously . Cataphora (Anonymous

01 returned gold land premises in HCMC VnExpress Business 12/03/2025 word)

02 Only eating this every morning, a 40-year-old man was DanTri  Health 18/04/2025 Cataphora  (Indefinite
rushed to emergency pronoun)

03 Why do ap artment prices in Hanoi keep rising despite Tuoi Tre Real Estate  05/05/2025 Interrogative Deixis
quiet transactions?

04 Base salary increase from July 1: How much money will Znews Society 20/06/2025 Interrogative Deixis
workers actually receive?

05 The moment of capturing th§ suspect hiding deep in the VnExpress Law 14/08/2025 Spe.1t1.al / Temporal
forest after 48 hours of pursuit Deixis

06

07

08

09

10

11

12

13

14

15

16

17

18

19

20

Walking on the beach, a woman accidentally picked up a
'strange object' worth 2 billion VND

If you have 500 million VND right now, should you
deposit it in savings or buy gold?

Dan Tri  General News 02/09/2025

Tuoi Tre  Finance 11/10/2025

What is happening with gold ring prices in this morning's

trading session? 15/11/2025

Znews Finance

Receiving a heavy penalty after this behavior, famous

female singer officially speaks out Dan Tri

Entertainment 08/01/2026

Right now: Thousands of people queue in the rain to buy

gold on God of Wealth Day VnExpress Lifestyle 17/02/2026
Revealing t.he. secret bghlnd this traditional tea recipe that Znews Lifestyle 03/03/2026
attracted millions of views

Shf’ulfi young couples buy a small house or rent in big Tuoi Tre Real Estate  12/03/2026
cities in 2026?

Unexpec.ted health benefits of doing this simple exercise DanTri  Health 22/03/2026
for 10 minutes every day

Bank interest rates fluctuate continuously: What should VnExpress Finance 05/04/2026
depositors do right now?

The tragic consequence of ignoring this minor symptom DanTri  Health 18/04/2026
for 6 consecutive months

15 Gen Z choosing freedom over long-term career stability Znews Society 20/04/2026
in modern workplaces?

Directly inspecting the scene of the bridge collapse after Tuoi Tre  Society 10/05/2026

the historical flash flood

If you receive this suspicious text message, do not click
the link inside

Behind the sudden closure of this famous restaurant chain
in central HCMC

How will new tax policies impact online individual sellers
starting next month?

Dan Tri  General News 19/05/2026

VnExpress Business 02/06/2026

Znews Finance 14/06/2026

Cataphora (Information
Gap)

Direct Address

Interrogative Deixis

Cataphora (Anonymous
behavior)
Spatial ~ /
Deixis

Temporal

Cataphora (Anonymous
secret)

Interrogative Deixis

Cataphora
action)

(Indefinite

Interrogative Deixis

Cataphora (Anonymous
symptom)

Interrogative Deixis

Spatial /  Temporal
Deixis
Direct Address

Cataphora (Anonymous
place)

Interrogative Deixis
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