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ABSTRACT: This research investigates the linguistic landscape (LL) of tourists attractions in Gianyar, Bali, focusing on the
variation and visibility of bilingual publi ¢ or outdoor signs in Indonesian and English. The research aims to identify the distribution
of top-down and bottom-up signs and analyze their construction within the sociolinguistic context of multilingualism. Employing a
qualitative descriptive approach with data collected through observation, photography, and note-taking, the research draws on
Landry and Bourhis’ (1997) framework of LL, supported by Gorter (2006).

The findings reveal 415 public or outdoor signs across 61 tourist attractions, categorized into five linguistic landscape of cultural,
village, nature, museum, and artificial sites. Bottom-up signs predominate, indicating a strong influence of individual and
commercial agency in shaping the multilingual visual space. The research underscores the symbolic and informative functions of
bilingual outdoor signs and highlights the significance of LL as a medium of cultural identity negotiation in Bali’s tourism context.
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INTRODUCTION

The linguistic landscape (LL) constitutes a growing field in sociolinguistics that examines how languages are visually represented
in public spaces. In multilingual regions like Bali, public signage not only serves informative purposes but also symbolizes linguistic
identity and cultural dynamics. Despite Bali’s prominence as a global tourism hub, studies on its linguistic landscape remain limited,
particularly in Gianyar regency, home to renowned destinations such as Ubud, Tegenungan Waterfall, and Tirta Empul Temple. The
current research addresses this gap by analyzing bilingual public or outdoor signs those written in both Indonesian and English, at
tourism destinations, particularly in tourist attractions in Gianyar. It explores two main questions: (1) What are the dynamics of the
linguistic landscape in Gianyar’s tourist attractions? (2) How are bilingual outdoor signs constructed across different types of
destinations? The study aims to contribute both theoretically and practically to linguistic and tourism studies by mapping how
linguistic choices reflect local identity, tourist orientation, and socio-economic influences.

Previous research on linguistic landscapes in Bali includes studies by Mulyawan (2017), who analyzed commercial signs in Kuta
and concluded that LL reflects tourism-driven globalization, and Artawa et al. (2020), who examined Balinese script usage in public
spaces as part of local identity preservation. Puspani et.al (2021) explored signposts in Nusa Penida, Bali to answer Gorter’s idea
which says that nowadays monolingual signpost are rarely found. Purnawati et.al (2022) writes about Linguistic Landscape in
heritage area of Denpasar, Gajah Mada. Internationally, Gorter (2006) and Ben-Rafael et al. (2006) introduced the concepts of top-
down (governmental) and bottom-up (private or individual) signage, which remain central in LL analysis. In Gianyar, the LL reflects
a layered interaction between state-mandated bilingual information and creative, commercially driven expressions of
multilingualism. The prevalence of English in outdoor signs underscores its global communicative role and economic value in
tourism contexts.

THEORETICAL FRAMEWORK

The research employs Landry and Bourhis’ (1997) model of linguistic landscape, which conceptualizes LL as both informational
and symbolic. The informational function refers to the role of signs in communicating practical information, while the symbolic
function relates to identity, power relations, and sociolinguistic hierarchies. The dichotomy of top-down and bottom-up signage
(Gorter, 2006; Backhaus, 2007) provides analytical grounding for categorizing signs according to their producers. Top-down signs
originate from government institutions, while bottomup signs are created by private entities such as business owners. The interaction
between these two categories in multilingual settings like Gianyar illuminates broader sociocultural and economic processes.
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METHOD

This qualitative descriptive research was conducted in Gianyar Regency, Bali, which contains 61 tourist attractions (DTW) Data
collection employed observation, note-taking, and photography of bilingual outdoor signs written in Indonesian and English. The
data were analyzed through three stages: data reduction, data display, and conclusion drawing (Miles & Huberman, 1992).
Triangulation was used to validate the findings. The outdoor signs were classified into top-down and bottom-up categories based on
the producers’ authority, visual characteristics, and linguistic content.

RESULT AND DISCUSSION

A total of 415 bilingual outdoor signs were identified across 61 tourist attractions in Gianyar, Bali. According to Bali Tourism Office
Statistic 2022, there are sixty-one (61) places that included as tourist attractions in Gianyar regency. Those places are categorized
into five Linguistics Landscape dynamics, they are: (1) Nature, (2) Culture, (3) Village, (4) Museum, and (5) Artificial Sites.

There are twenty (20) places that categorized as Nature. It includes beaches, rice paddy, river valley, cliff temple, natural cave and
waterfall. Culture includes temples, and palace and performance stage. Village categorization shows six (6) villages and two (2)
urban villages; the villages are Batubulan, Celuk, Batuan, Bona, Mas, Peliatan and the other two (2) urban villages are Ubud and
Gianyar. There are six museums included as tourist attractions in Gianyar, they are Museum Arma, Neka, Puri Lukisan, Rudana,
Blanco and Museum Purbakala. Artificial sites expose fifteen (15) places such as Bali Bird Park, Reptile Park, Bali Safari Marine
Park, Elephant Park and others.

Table 1. Distribution of Variation of Outdoor Signs across categories of tourism destinations in Gianyar

TOP-DOWN (7%) 2
BOTTOM-UP (93%) 11 22 20 4 320

The dominance of bottom-up outdoor signs (93%) indicates that linguistic representation in Gianyar’s LL is largely shaped by
individuals and commercial entities rather than governmental agencies. This finding aligns with observations by Blommaert and
Maly (2014), who emphasize the non-neutral nature of language use in public spaces as a reflection of socio-economic power
relations. Top-down outdoor signs (7%) are typically regulatory or informational, displaying standardized bilingual text with official
logos and institutional language. In contrast, bottom-up signs exhibit creative multilingual expressions aimed at attracting
international tourists.

The outdoor signs of artificial sites show the dominant number among other LL dynamic categories. This reflects the economic
power is shaped through linguistic exposure within those attractions. The availability of outdoor signs is fundamental for the growth
of tourism in this regency; the standard information such as procedures, location, warnings and other details. In contrary, the table
shows that the dynamic of culture LL is presented in a small number. The LL dynamic of culture here refers to temples, palace and
a performance stage. The findings showed that temples of this landscape have not been taken concern maximally by the local
government. Signage for tourists in temples are less found. Signage or outdoor signs should be well provided so that tourist will be
able to be exposed with appropriate bilingual written information of the outdoor signs.

It can be seen that the top-down variation of outdoor signs in culture LL is the least compare to the other LL categories. This in line
with the fact that the least findings of the bottom-up outdoor signs found in this LL category. Besides culture category, the nature
LL also showed similar found numbers of outdoor signs. Temples or palace implicitly treated different; the needs to have more
outdoor signs in this LL category should be taken into priority. The top-down outdoor signs mostly found in museums.

CONCLUSION

The linguistic landscape of Gianyar’s tourism destinations illustrates a vibrant interplay between local and global linguistic forces.
The prevalence of bottom-up outdoor signs suggests a strong commodification of language within the tourism industry. While
Indonesian remains the base language, English dominates the LL as a global tourism language. It also functions as a lingua franca
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for communication and branding. The predominance of bottom-up outdoor signs highlights the agency of individuals and private
businesses in shaping the public linguistic environment. These findings underline the importance of bilingual and culturally sensitive
signage in sustaining Bali’s tourism identity while accommodating international communication needs. Further research could

expand into multimodal analysis or comparative studies across Balinese regencies.

ACKNOWLEDGEMENTS

We would like to extend our gratitude to Udayana University through the Institute of Research and Community Service for giving
opportunity and support our research. We also would like to extend our gratitude to English Department students, Agus Winata and
Yuna who have assisted us with data collection.

REFERENCES

1.

Artawa, K., Sartini, N. W. (2018). Linguistic landscapes: A study of human mobility and identity change. Urban studies:
Border and mobility, 165-172, Routledge.

2. Artawa, K., Mulyawan, I. W. Satyawati, M.S., Erawati, N. K. R. (2020). Balinese in public spaces (A lingustic landscapes
study in Kuta Village). Journal of Critical Reviews, 7(7), 6-10. https://www.jcreview.com/paper.php?slug= balinese-in-
public-spaces-a-lingusticlandscapes-study-in-kuta-village-

3. Ben-Rafael, E.Shohamy, E., Amara, M.H., Trumper-Hect, N. 2006. Linguistic Landscape as Symbolic Construction of the
Public Space: The Case of Israel, International Journal of Multilingualism, vol 3(1), pp.7-30,
https://doi.org/10.1080/14790710608668383

4. Cenoz, J. 2009. Towards multilingual education: Basque educational research from an international perspective.
Multilingual Matters. https://doi.org/10.21832/9781847691941

5. Cenoz, J., & Gorter, D. 2006. Linguistic landscape and minority languages. International Journal of Multilingualism, 3(1),
67-80. https://doi.org/10.1080/14790710608668386

6. Lai, M. L. 2013. The linguistic landscape of Hong Kong after the change of sovereignty. International Journal of
Multilingualism, 10(3), 251-272. https://doi.org/10.1080/14790718.2012.708036

7. Landry, R. & Bourhis, R. Y. 1997. Linguistic landscape and ethnolinguistic vitality: An empirical study. Journal of
Language and Social Psychology, 16(1), 23—49. https://doi.org/10.1177/0261927X970161002

8. Lanza, E., & Woldemariam, H. 2009. Language policy and globalization in a regional capital of Ethiopia. In E. Shohamy
& D. Gorter (Eds.), Linguistic landscape: Expanding the scenery (pp. 189-205). Routledge.

9. Reh, M. 2004. Multilingual writing: A reader—oriented typology — with examples from Lira Municipality (Uganda).
International Journal of the Sociology of Language, 2004(170), 1-41. https://doi.org/10.1515/ijs1.2004.2004.170.1

10. Ross, N. 1997. Signs of international English. English Today, 13(2), 29-33. https://doi.org/10.1017/s0266078400009597

11. Shang, G., & Guo, L. 2017. Linguistic landscape in Singapore: What shop names reveal about Singapore’s multilingualism.
International Journal of Multilingualism, 14(2), 183-201. https://doi.org/10.1080/14790718.2016.1218497

12. Shohamy, E. & Gorter, D. (Eds.). 2008. Linguistic landscape: Expanding the scenery. Routledge.
https://doi.org/10.4324/9780203930960

13. Gorter, D. Foreword: Signposts in the Linguistic Landscape in C.Helot, M.Barni, R.Janssens, and C.Bagna (eds.).,
Linguistic Landscapes, Multilingualism and Social Change, pp.9-12, Peter Lang

14. Djajasudarma, T. Fatimah. 1993. Metode Penelitian Linguistik: Ancangan, Metode Penelitian dan Kajian. Bandung: PT.
Eresco.

15. Ferguson, C.A 1971. Language structure and language use. Stanford: Stanford University Press

16. Fishman, J. A. 1972 Sociolinguistics: A Brief Introduction. Massachussetts: Newburry House Publisher.

17. Halliday, M.A.K and Ruqaiya Hasan.1985 Language, Context and Text: Aspects of Language in a Social Semiotic
Perspective. Victoria: Deakin University Press

18. Kasanga, Luanga Adrien. 2012. Mapping the linguistic landscape commercial neighborhood in Central Phnom Pen. Journal
of Multilingual and multicultural development, pp.553-567 https://doi.org/10.1080/01434632.2012.683529Vol 33 (6)

6055 “Corresponding Author: Sang Ayu Isnu Maharani Volume 08 Issue 12 December 2025

Available at: www.ijcsrr.org
Page No. 6053-6056


https://doi.org/10.47191/ijcsrr/V8-i12-17
http://sjifactor.com/passport.php?id=20515
http://www.ijcsrr.org/
http://www.ijcsrr.org/
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://www.jcreview.com/paper.php?slug=%20balinese-in-public-spaces-a-lingustic-landscapes-study-in-kuta-village-
https://doi.org/10.1080/14790710608668383
https://doi.org/10.1080/14790710608668383
https://doi.org/10.21832/9781847691941
https://doi.org/10.21832/9781847691941
https://doi.org/10.1080/14790710608668386
https://doi.org/10.1080/14790710608668386
https://doi.org/10.1080/14790718.2012.708036
https://doi.org/10.1080/14790718.2012.708036
https://doi.org/10.1177/0261927X970161002
https://doi.org/10.1177/0261927X970161002
https://doi.org/10.1515/ijsl.2004.2004.170.1
https://doi.org/10.1515/ijsl.2004.2004.170.1
https://doi.org/10.1017/s0266078400009597
https://doi.org/10.1017/s0266078400009597
https://doi.org/10.4324/9780203930960
https://doi.org/10.4324/9780203930960
https://doi.org/10.1080/01434632.2012.683529

International Journal of Current Science Research and Review

ISSN: 2581-8341 (/lL. gj\‘\)

Volume 08 Issue 12 December 2025

DCSRR /|
DOI: 10.47191/ijesrr/V8-i12-17, Impact Factor: 8.048 M
IJCSRR @ 2025 Www.ijesrr.org
19. Labov, W. The Study of Language in Its Social Context dalam P. P. Gigioli, ed 1972. Language and Social Context.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

Middlesex: Penguin Books Ltd.

Mulyawan, I Wayan 2017. Glocalization of Balinese Language as Outdoor Signes in Desa Adat Kuta, Bali. International
Journal of Education Vol 10 (1) pp. 82-87

Mulyawan, I. W. (2021). Mulyawan, I. W. (2021). Maintaining and revitalising Balinese language in public space.
Indonesia and the Malay World, 49(145), 481-495. https://doi.org/10.1080/13639811.2021.1910356.

Paramarta, .M.S. 2022. Kontestasi Bahasa Pada Tanda Luar Ruang di Daerah Pariwisata, Sawerigading vol 28 (1), pp.63-
79

Purnawati, K. W., Artawa, K., & Satyawati, M. S. 2022. Linguistic Landscape of Jalan Gajah Mada Heritage Area in
Denpasar City. JURNAL ARBITRER, 9(1), 27. https://doi.org/10.25077/ar.9.1.27- 38.2022

Puspani, .LA.M., Sosiowati, .G.A.G., Indrawati, N.L.K.M., 2021. Purposes of Writing Signposts: The Case of the Signposts
in Nusa Penida Journal of Current Science Research and Review vol 4 (1), pp. 59-69, https://doi.org/10.47191/ijcsrr/V4-
i1-10

Puzey, G. (2016). Renaming as Counter-Hegemony: The Cases of Noreg and Padania. In Names and Naming: People,
Places, Perceptions, and Power, Puzey, G.; Kostanski, L (Editor), 244—272. Multilingual Matters

Shi, X., Analysis and Translation Strategies of Public Signs from the Perspective of Pragmatics. Learning & Education, vol
9 (2), pp-27, https://ojs.piscomed.com/index.php/L-E/article/view/1390

President Regulation of Indonesian Republic No. 63 year 2019, (2019).
https://jdih.setkab.go.id/PUUdoc/175936/Perpres Nomor 63 _Tahun 2019.pdf

Syamsurizal, 2023. The Use of Language in the Public Space Study of Linguistic Landscape at Shopping Center in Makasar
City. Hasanuddin University

Sumarsono. 2007. Sosiolinguistik. Yogyakarta: Pustaka Pelajar

Cite this Article: Isnu Maharani, S.A., Istri Aryani, 1.G.A. (2025). The Variation of Bilingual Outdoor Signs in Tourist
Attractions in Gianyar, Bali. International Journal of Current Science Research and Review, 8(12), pp. 6053-6056. DOI:
https://doi.org/10.47191/ijcsrr/V8-il12-17

6056 “Corresponding Author: Sang Ayu Isnu Maharani Volume 08 Issue 12 December 2025

Available at: www.ijcsrr.org
Page No. 6053-6056


https://doi.org/10.47191/ijcsrr/V8-i12-17
http://sjifactor.com/passport.php?id=20515
http://www.ijcsrr.org/
http://www.ijcsrr.org/
https://doi.org/10.1080/13639811.2021.1910356
https://doi.org/10.1080/13639811.2021.1910356
https://doi.org/10.25077/ar.9.1.27-%2038.2022
https://doi.org/10.25077/ar.9.1.27-%2038.2022
https://doi.org/10.25077/ar.9.1.27-%2038.2022
https://doi.org/10.25077/ar.9.1.27-%2038.2022
https://doi.org/10.47191/ijcsrr/V4-i1-10
https://doi.org/10.47191/ijcsrr/V4-i1-10
https://doi.org/10.47191/ijcsrr/V4-i1-10
https://doi.org/10.47191/ijcsrr/V4-i1-10
https://doi.org/10.47191/ijcsrr/V4-i1-10
https://doi.org/10.47191/ijcsrr/V4-i1-10
https://doi.org/10.47191/ijcsrr/V4-i1-10
https://ojs.piscomed.com/index.php/L-E/article/view/1390
https://ojs.piscomed.com/index.php/L-E/article/view/1390
https://ojs.piscomed.com/index.php/L-E/article/view/1390
https://ojs.piscomed.com/index.php/L-E/article/view/1390
https://jdih.setkab.go.id/PUUdoc/175936/Perpres_Nomor_63_Tahun_2019.pdf
https://jdih.setkab.go.id/PUUdoc/175936/Perpres_Nomor_63_Tahun_2019.pdf
https://doi.org/10.47191/ijcsrr/V8-i12-17

