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ABSTRACT: This research seeks to investigate how social media usage correlates with fear of missing out and self-esteem in 

adolescents. It involved 40 teenagers, evenly split with 20 boys and 20 girls, all within the age range of 14 to 18 years, selected from 

Rudrapur, Uttarakhand. To evaluate the pertinent variables, the researchers utilizedstandard psychometric assessments. For 

analyzing the data, Pearson’s correlation coefficient and independent sample t-test were utilized. The results revealed a positive 

correlation between social media usage and the fear of missing out, as well as a negative correlation with self-esteem. Additionally, 

a positive relationship was noted between the fear of missing out and levels of self-esteem. There was also a notable difference 

between genders in their use of social media. Whereas no notable gender differences were found regarding fear of missing out and 

self-esteem. 
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INTRODUCTION 

The teenage years are a crucial stage marked by swift physical, emotional, and social growth, in which young people undergo 

considerable transformations. This stage is essential for developing one’s identity, encouraging independence, and establishing 

relationships. Interactions with peers and influences from external environments, including social media, greatly affect adolescents' 

experiences and their self-perception of the world. 

In today's digital world, social media plays a crucial role in the lives of young people. Platforms like Instagram, TikTok, and 

Snapchat offer young people chances for self-expression, interaction, and forming social bonds. These sites enable adolescents to 

communicate their thoughts, feelings, and experiences while keeping in touch with their friends. Nevertheless, despite the various 

advantages of social media, it also brings several challenges. One major issue is the exposure to unrealistic standards and ideals that 

are often presented online. Social media typically highlights idealized representations of people's lives, prompting adolescents to 

compare themselves with others. This can lead to dissatisfaction with their own lives, fostering insecurities and a negative self-

image. 

Additionally, the anxiety of missing out (FoMO) has become a widespread concern among teenagers as a result of the omnipresence 

of social media. The constant influx of updates and posts regarding social events, achievements, and peer experiences generates 

anxiety for adolescents who feel they are missing significant moments. FoMO prompts excessive engagement with social media as 

adolescents repeatedly check their feeds to stay informed. This persistent need to remain updated not only results in psychological 

distress but also disrupts their daily routines, sleep patterns, and overall well-being. 

Social media significantly influences the self-esteem of adolescents. The quest for social validation through likes, comments, and 

shares has become a crucial component of their online interactions. Many adolescents assess their self-worth based on the level of 

engagement their posts receive. The more validation they garner, the more they feel accepted and valued socially. Conversely, when 

their posts do not attract the anticipated level of attention, it can result in feelings of rejection and lowered self-esteem. This 

dependency on external affirmation for validation can lead to a cycle where adolescents become excessively reliant on feedback 

from social media, making them feel insecure and inadequate if they do not receive sufficient support from their online audience. 

Moreover, prolonged engagement with social media has been linked to increased chances of anxiety, depression, and various other 

mental health concerns. Adolescents who invest long hours on these platforms might see a decline in face-to-face social skills, 

impairing their ability to develop strong interpersonal connections. They may face difficulties in striking a balance between their 

online and offline lives, potentially leading to distractions in academics and lowered productivity. 
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To gain deeper insight into the effects of social media on adolescents, a comparative study was carried out to evaluate the link 

between social media usage, fear of missing out (FoMO), and self-esteem. The results of such studies can assist educators, parents, 

and mental health professionals in devising approaches to encourage healthy social media habits among adolescents, helping them 

maintain a positive self-image while mitigating the adverse effects linked to online interactions. 

 

REVIEW OF LITERATURE 

Singh (2024) investigated the connection between self-esteem and social media dependency in adolescents from Punjab, India. The 

research involved 300 teenagers (150 males and 150 females) aged 12 to 18 years. The results revealed a moderately positive 

correlation between self-esteem and social media addiction in adolescents. 

Zinaid et al. (2024) inspected the interface between social media addiction, fear of missing out (FoMO), loneliness, and TikTok 

movement among young people in Germany. This study comprised 143 adolescents. The results uncovered a positiveaffiliation 

between social media addiction, FoMO, loneliness, and TikTok usage among the youth. Additionally, every aspect of social 

networking addiction was found to have a critical relationship with both loneliness and FoMO. 

Farooq (2023) studied how social media affects the self-esteem of adolescents using a random sampling approach. The research 

involved a sample of 500 adolescents (250 males and 250 females) aged 13 to 17 years. The findings showed a noteworthy negative 

relation between the amount of time teenagers spend on social media and their self-esteem. Those adolescents who devoted more 

hours to social media generally exhibited lower self-esteem levels. 

Saher Parvez et al. (2023) explored the relationship between Pakistani young adults' fear of missing (FoMO), social comparisons, 

and social media compulsion. The sample included 200 young adults (18 to 30 years old) (92 men and 108 women). The results 

indicate a positive link between FoMO and social media addiction. Furthermore, FoMO and social comparison were found to be a 

significant positive predictor of young adults' social media compulsion. In addition, the study noted that men reported a higher level 

of FOMO than women. 

Gazal et al. (2023) studied the association between social media reliance, fear of missing out (FoMO), and self-esteem in young 

adults. The research sample consisted of 60 participants aged 18 to 25 years. The results demonstrated a significant positive 

relationship between social media addiction and FoMO in young adults. Furthermore, a notable positive correlation was identified 

between self-esteem and conflict. However, no significant relationship was found between self-esteem and FoMO or between self-

esteem and social media reliance. 

Ashwanth et al. (2023) explored the social media utilization, fear of missing out (FoMO), and the psychological well-being of young 

adults. The study comprised 230 participants (115 males and 115 females) aged 17 to 22 years. The results showed a positive 

relationship between social media utilization and FoMO. Additionally, while no significant gender differences were observed in 

FoMO levels, males showed slightly elevated levels of FoMO compared to females. 

Saksh Jain et al. (2023) assessed the link between the use of social media and the fear of missing out in early and late adolescents 

after the second wave of COVID-19. The study involved 228 students, including 112 males and 116 females, aged 12 to 19 years. 

A cross-sectionalstudy design was employed, conducted from August 2022 to November 2022. The findings indicated a positive 

correlation between social media addiction and FoMO among adolescents. 

Raina (2021) investigates the connection among social media addiction and other factors such as self-esteem and fear of social 

exclusion. The research included 100 undergraduate students, aged 18 to 23, who were engaged on at least one social media platform. 

The findings revealed a significant positive relationship between FOMO and social media addiction, while a negative correlation 

was noted between self-esteem and social media addiction. Additionally, distinct gender differences were observed over all 

variables. 

Prerna and Kanchan (2020) explored the relationship between application of social media and fear of missing out (FoMO) among 

young people. Their study involved 100 participants, evenly split with 50 adolescents and 50 young adults. The results indicated 

that adolescents demonstrated greater levels of FoMO and social media engagement in comparison to young adults.  

 

RESEARCH METHODOLOGY 

Objective 

• To analyze the relationship between social media addiction, fear of missing out (FoMO), and self-esteem in adolescents.   
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• To evaluate the level of social media addiction in adolescents. 

• To study FoMO among adolescent. 

• To see self-esteem among adolescent. 

Hypotheses 

Ho1: There will be no correlation between social media addiction, fear of missing out (FoMO) and self-esteem in adolescents. 

Ho2: There will be no significant gender difference in social media addiction among adolescents. 

Ho3: There will be no significant difference in fear of missing out in among males and females. 

Ho4: There will be no significant difference in self-esteem between males and females. 

Variables  

In this research, teenagers represent the independent variable as they are the main group under investigation. The dependent variables 

consist of social media addiction, the fear of missing out (FoMO), and self-esteem. 

Sample 

The study's sample comprised 40 adolescents, evenly split with 20 females and 20 males, all hailing from Rudrapur, Uttarakhand. 

The ages of the participants ranged from 12 to 18 years, reflecting a varied group of adolescents from the area. 

Tools: 

Social Media Addiction Scale Student Form (SMAS-SF) 

The scale was developed by Sahin et al. (2018) as a 29-item tool, measured on a five-point Likert scale. Responses are rated between 

"totally disagree" (1) and "totally agree" (5), with intermediate choices such as "disagree" (2), "neither agree nor disagree" (3), and 

"agree" (4). The sum of all points can range between 29 and 145. The scale possesses high reliability since it has an internal 

consistency coefficient of 0.93 and test-retest reliability of 0.94. 

Fear of Missing Out Scale (FoMO) 

The FOMO Scale was developed by Andrew K. Przybylski and colleagues in 2013. It contains 10 items, each rated on a 5-point 

Likert scale, ranging from "not at all true" to "absolutely true." This measure has good internal consistency, as indicated by an alpha 

coefficient of 0.82. Moreover, the scale has adequate construct validity as evidenced by the CFA with a value of 0.99. 

Rosenberg Self-Esteem Scale (RSE) 

The scale was created by Morris Rosenberg in 1995. It has 10 items. Each item is evaluated on a 1 to 4 scale, with 1 indicating 

“strongly agree,” 2 meaning “agree,” 3 representing “disagree,” and 4 denoting “strongly disagree”. The test-retest correlations vary 

between .82 and .88, while Cronbach’s alpha across different samples ranges from .77 to .88. 

Procedure: 

A total of 40 adolescents from Rudrapur, consists of 20 males and 20 females, participated in the research. To foster a positive 

atmosphere, a connection was established with the participants, and they were briefed about the goals of the study.Approval was 

obtained from each participant, with assurances that their answers would remain confidential and utilized solely for research 

objectives. Before distributing the questionnaire, the researchers provided clear instructions to ensure proper understanding. After 

that completed questionnaires were collected and the researchers expressed gratitude for the participants' time and cooperation. 

Statistical Analysis: 

Correlation, Mean, SD and t-test were used to analyze the data using the SPSS. 

 

Table 1: Correlation among social media addiction, fear of missing out and self-esteem in adolescents 

Variables N M SD Social Media Addiction Fear of missing out Self-esteem 

Social media addiction  

 

40 

85.10 18.26 1 0.45* 0.018 

Fear of missing out 23.40 6.36 0.45* 1 0.098* 

Self-esteem 15.45 2.61 0.018 0.098* 1 

 

Table 1 shows a positive correlation between social media addiction and FoMO, as well as between FoMO and self-esteem, while 

indicating a negative relationship between social media addiction and self-esteem. 
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Table 2: Mean, SD, t-value of social media addiction among adolescents 

Variables N M SD t-value 

Males 20 91.75 15.76 2.44* 

Females 20 78.45 18.51 

          Note: Significant at p<.05 

 

Table 2 indicates a notable disparity between males and females regarding social media addiction. The mean of males is 91.75 and 

SD is 15.76 and for females the mean is 78.45 and SD is 18.51. The t-value is 2.44 which is significant at level 0.05. 

 

Table 3: Mean, SD, t-value of FoMO among adolescents 

Variables N M SD t-value 

Males 20 23.40 5.73 0.00* 

Females 20 23.40 7.09 

           Note: Not Significant at p>.05 

 

Table 3 indicates that there is no notable difference in fear of missing out (FoMO) between males and females. The mean of males 

is 23.40 and SD is 5.73 and for females the mean is 23.40 and SD is 7.09. The t-value is 0.00 which is not significant at level 0.05. 

 

Table 4: Mean, SD, t-value of self-esteem among adolescents 

Variables N M SD t-value 

Males 20 15.00 3.26 1.09* 

Females 20 15.90 1.71 

            Note: Not Significant at p>.05 

 

Table 4 demonstrates that there is no difference in self-esteem between males and females. The mean of males is 15.00 and SD is 

3.26 and for females the mean is 15.90 and SD is 1.71. The t-value is 1.09 which is not significant at level 0.05. 

 

DISCUSSION 

The emergence of numerous social networking platforms has greatly influenced young people. On the one hand these sites are 

providing platforms where one can connect with others, share, express oneself and even learn the new skills. But on the other hand 

they also contribute to social comparison, cyberbullying and impacting the mental health of the individual. Moreover, adolescents 

may become overly reliant on virtual validation which might impact the self-esteem. The increasing popularity of social networking 

platforms could potentially contribute to social media dependency and a fear of missing out (FOMO) among teenagers. Therefore, 

a comparative study was conducted to explore the connection between social media usage, FOMO, and self-esteem in adolescents. 

The findings indicated a positive connection between social media usage and FOMO in adolescents. This finding aligns with the 

research by Sudheer et al. (2023), which also identified a positive link between social media use and FOMO in this demographic. 

Additional studies by Anwar et al. (2020) and Zang et al. (2021) demonstrated a similar positive association between social media 

engagement and the fear of missing out. 

Research has also indicated a negative relationship between the use of social media and self-esteem. This result aligns with previous 

studies suggesting that most social media users do not experience a notable effect on their self-esteem, while a small segment may 

face either positive or negative consequences. This illustrates that the connection between social media engagement and self-esteem 

is predominantly shaped by individual factors and distinct usage behaviors. (Draw P. Cingel, Michael C. Carter, Hannes-Vincent 

Krause 2022). 

Additionally, it was found that there is a notable disparity in the usage of social media between male and female students. This can 

be attributed to the fact that in patriarchal society like India males have fewer restrictions on screen time as compared to females.Our 

findings align with those of Kannan et al. (2019), who reported that social media addiction rates were higher in males (22.8%) than 
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in females (8.1%). In contrast, Wang et al. (2015) conducted a study in China and found no connection between gender and social 

media addiction. 

Additionally, our findings indicate that there is no notable difference in the levels of fear of missing out (FOMO) between male and 

female students. However, the study done by Sianipar & Kaloeti (2019) found that females have high level of FOMO as compared 

to males. 

In the result it was discovered that there is no gender disparity in self-esteem.Our findings align with those of Malik & Khan (2015) 

and Kavakli et al. (2021), who observed no notable differences in self-esteem between boys and girls. 

 

CONCLUSION 

The findings indicated that the use of social media has a positive relationship with FOMO and a negative relationship with self-

esteem. Additionally, a significant link was found between self-esteem and FOMO. Although there were no notable differences in 

self-esteem or fear of missing out based on gender, a clear gender disparity was observed in social media usage. 
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