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ABSTRACT: The primary objective of this research is to analyze the transformation of tourism in Indonesia towards a green 

economy, focusing on creating sustainable and environmentally friendly job opportunities. This study employs a qualitative 

approach, utilizing policy analysis and case studies of high-priority destinations like Lake Toba and Labuan Bajo to assess the 

integration of green economy principles into tourism practices. The findings indicate that investments in public transportation 

infrastructure and green technologies, such as electric vehicles, enhance tourist experiences while significantly reducing carbon 

emissions. Additionally, implementing carbon pricing policies is expected to accelerate economic recovery in the post-pandemic 

context by promoting responsible tourism. Collaboration among government entities, academia, and society emerges as crucial for 

creating green jobs that benefit all stakeholders. The research underscores the importance of participatory approaches in sustainable 

tourism development to raise awareness about resource conservation. Ultimately, the transformation towards a green economy in 

Indonesia's tourism sector not only aims to attract more tourists but also aligns with global commitments to combat climate change, 

fostering a resilient industry that benefits local communities and the environment. 
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1. INTRODUCTION 

 The transformation of Indonesia's tourism sector towards a green economy represents a strategic initiative aimed at 

enhancing health and sustainability within the industry. The Indonesian government is committed to developing a tourism model 

that prioritizes environmental friendliness while simultaneously delivering economic benefits to local communities. This 

commitment is reflected in various policies that promote sustainable practices, such as community-based ecotourism and regulations 

that emphasize the conservation of natural resources. By integrating local culture and knowledge into tourism development, 

Indonesia seeks to create a resilient industry that not only supports economic growth but also preserves its rich biodiversity and 

cultural heritage, positioning the nation as a leader in sustainable tourism on the global stage [1], [2]. 

Former Minister of Tourism and Creative Economy, Sandiaga Uno, underscored the significance of transitioning towards 

a green tourism model, which is anticipated to generate numerous job opportunities, commonly referred to as "green jobs." This 

initiative is part of a broader strategy that includes substantial investments in public transportation infrastructure, such as high-speed 

trains and the electrification of motor vehicles, aimed at reducing carbon emissions while enhancing travelers' experiences through 

more environmentally friendly transport options. The minister emphasized that this dual approach not only targets environmental 

sustainability but also seeks to foster economic growth within the tourism sector, which has been pivotal in providing employment 

and contributing significantly to Indonesia's foreign exchange earnings. By promoting sustainable practices and green technologies, 

the government aims to create a robust framework for a sustainable tourism economy that aligns with global environmental goals 

[3]. 

The recovery of Indonesia's economy through the development of a tourist-friendly environment is a pivotal strategy in its 

medium-term economic transformation. Policies such as carbon pricing and carbon taxes are anticipated to drive the growth of an 

inclusive and sustainable economy by internalizing the environmental costs associated with carbon emissions, thereby encouraging 
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more responsible consumption and production practices. With a focus on five super priority destinations Lake Toba, Borobudur 

Temple, Mandalika, Labuan Bajo, and Likupang Indonesia aims to harness local potential to attract travelers while ensuring 

environmental sustainability. This approach not only seeks to enhance the attractiveness of these destinations but also aligns with 

global efforts to mitigate climate change impacts, fostering both economic development and ecological preservation in the tourism 

sector [4]. 

The Indonesian Ministry of Tourism, in collaboration with the International Labor Organization (ILO), has launched a 

project aimed at helping the public leverage the potential of green tourism. This initiative focuses on creating a work environment 

that is conducive to sustainable practices while enhancing public capacity to seize opportunities within the green economy. By 

employing a participatory approach in training programs, the project seeks to instill sustainability principles throughout the tourism 

industry, ultimately leading to the development of more sustainable products and services. This collaborative effort aligns with 

broader goals of promoting inclusivity and environmental stewardship, thereby contributing to a resilient and sustainable tourism 

sector in Indonesia [5] 

The Indonesian government has embraced a green economic strategy through the targeted Green Government program, 

which aims to optimize the potential of the country's natural and cultural resources. This initiative encompasses sustainable resource 

management and the empowerment of local communities, ensuring that economic benefits are shared equitably. Furthermore, 

supportive regulations and international collaboration are deemed essential for the successful implementation of this strategy. By 

integrating environmental sustainability into tourism and creative economy practices, the Green Government program seeks to 

enhance Indonesia's competitiveness while preserving its rich biodiversity and cultural heritage, ultimately contributing to a more 

resilient and sustainable economy [6]. 

The transformation of Indonesia's tourism sector into a green economy is not solely focused on mitigating negative 

environmental impacts; it also aims to create new economic opportunities for society. Through strategic investments and supportive 

policies, the government seeks to cultivate a healthier and more sustainable tourism sector that aligns with global sustainability 

commitments. This approach emphasizes the importance of integrating environmental considerations into economic planning, 

thereby fostering job creation and enhancing community resilience. By prioritizing sustainable practices, Indonesia aspires to not 

only protect its rich natural and cultural heritage but also to stimulate economic growth that benefits local populations, ultimately 

contributing to a more sustainable future for the nation [7]. 

 

2. THEORETICAL BASIS 

 The transformation of Indonesia's tourism sector into a green economy encompasses three grand theories or main strategies 

aimed at fostering sustainable development. First, the development of environmentally friendly transportation is crucial, which 

includes the implementation of public transport systems like high-speed trains and the promotion of electric vehicles. For instance, 

converting traditional oil-fueled motorcycles to electric models and establishing widespread electric vehicle charging stations are 

key initiatives. Second, this strategy aims to enhance the tourist experience by providing sustainable transport options that reduce 

carbon emissions, thereby contributing to environmental preservation. Lastly, the initiative is expected to create new job 

opportunities within the green transportation sector, aligning with Indonesia's commitment to sustainability while addressing 

economic challenges. By integrating these strategies, Indonesia seeks to build a robust and sustainable tourism economy that benefits 

both the environment and local communities [8]. 

The development of sustainable tourist destinations in Indonesia is being realized through a strategic focus on super priority 

tourism sites, including Lake Toba, Borobudur Temple, Mandalika, Labuan Bajo, and Likupang, particularly in the context of post-

COVID-19 recovery. This approach emphasizes understanding market needs, preferences, and the unique characteristics of local 

resources to enhance the attractiveness of these destinations. By aligning tourism development with sustainability goals, the initiative 

aims to improve the quality of tourism offerings while meeting the demands of visitors, the tourism industry, and local communities. 

Ultimately, the objective is to create a harmonious balance that fulfills the needs of tourists and promotes environmental conservation 

and social equity, thereby ensuring long-term sustainability in Indonesia's tourism sector [9] 

Green economic development in Indonesia, particularly through the creation of green jobs, is a strategic initiative aimed at 

harnessing the potential of sustainable tourism to generate economic benefits for local communities. This approach is supported by 

the Partnership for Action on Green Economy (PAGE) under the United Nations, which emphasizes the importance of fostering a 
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work environment conducive to green initiatives. The primary objectives of this initiative include enhancing job opportunities in 

sustainable sectors, improving community engagement through innovative examples of green practices, and generating positive 

impacts for both society and the environment. By integrating these strategies, Indonesia aspires to facilitate a transformation towards 

a sustainable and inclusive green economy, ultimately aligning with global sustainability goals while addressing local economic 

needs. This multifaceted approach not only aims to mitigate environmental degradation but also seeks to empower communities 

economically and socially, thereby contributing to holistic development [10]. 

 

3. RESEARCH METHODS 

 For do study about " Transformation Tourist Towards a Green Economy: Strategic Steps for Health and Sustainability, 

methods the most appropriate research is method study qualitative with mixed-methods [11], [12]. 

The research employs a mixed-methods approach, utilizing both qualitative and quantitative data to comprehensively 

analyze the dynamics of green tourism development in Indonesia. Qualitative data is gathered through interviews with key 

stakeholders, including tourism business operators, government officials, and local community members, providing insights into 

their experiences and perspectives on sustainable tourism practices. Additionally, secondary data is sourced from government 

reports, academic journals, and official documents pertaining to green tourism initiatives, which enrich the contextual understanding 

of the subject. Quantitative data is also incorporated, comprising statistical information on various indicators of green tourism 

development, such as the increase in tourist arrivals, the adoption rates of electric vehicles, and the measurable reduction in carbon 

emissions. This triangulation of data types enhances the robustness of the findings and facilitates a more nuanced understanding of 

the impacts and challenges associated with transitioning to a sustainable tourism economy in Indonesia. [13]; [14]. Analysis Tools 

Used is Analysis Thematic For analyzing qualitative data, used analysis thematic For identify relevant themes and subthemes with 

transformation tourist going to economy green [15]. 

The research findings will be presented in a systematic report structured to provide a comprehensive overview of the study. 

The report will begin with an Introduction that outlines the background of the research, its objectives, and the methodology employed 

in data collection and analysis. Following this, the Research Results section will detail the main findings derived from both 

qualitative and quantitative data analyses, highlighting key trends and insights. The Discussion section will interpret these results, 

exploring their implications for the transformation of tourism into a green economy, and addressing the potential challenges and 

opportunities that arise from this transition. Finally, the report will conclude with a Conclusion that summarizes the research 

outcomes and offers strategic recommendations aimed at enhancing the health and sustainability of the tourism sector. This 

structured approach ensures that the report effectively communicates the significance of the research while providing actionable 

insights for stakeholders involved in sustainable tourism development. 

 

4. RESULTS AND DISCUSSION 

In recent years, environmental protection, particularly within the tourism industry, has emerged as a pressing issue 

necessitating urgent attention and action. The enhancement of environmental awareness serves as a transformative initiative, 

educating both society and industry stakeholders about the critical importance of safeguarding the planet. This growing 

consciousness encourages responsible tourism practices that prioritize sustainability and conservation, fostering a collective 

commitment to minimizing ecological footprints and preserving natural resources. By promoting environmental stewardship among 

tourists and industry players alike, there is potential for significant positive change that not only benefits the environment but also 

enhances the overall quality of tourism experiences. Such initiatives are essential for ensuring that the tourism sector contributes to 

long-term ecological balance while meeting the needs of current and future generations. 

4.1 Improvements Awareness Environment 

This paper discusses the pivotal role of environmental awareness in promoting sustainable tourism practices, fostering 

community engagement, and mitigating the impacts of climate change. By raising consciousness about ecological issues, 

stakeholders including tourists, local communities, and industry operators are more likely to adopt responsible behaviors that 

prioritize sustainability and conservation. The paper also examines the challenges associated with this transition, such as resistance 

to change, the need for adequate infrastructure, and the balancing of economic interests with environmental imperatives. By 

https://doi.org/10.47191/ijcsrr/V8-i3-49
http://sjifactor.com/passport.php?id=20515
http://www.ijcsrr.org/
http://www.ijcsrr.org/


International Journal of Current Science Research and Review 

ISSN: 2581-8341    

Volume 08 Issue 03 March 2025    

DOI: 10.47191/ijcsrr/V8-i3-49, Impact Factor: 8.048   

IJCSRR @ 2025   

 

www.ijcsrr.org 

    

1421   *Corresponding Author: I Gusti Bagus Rai Utama                                       Volume 08 Issue 03 March 2025 

                   Available at: www.ijcsrr.org 

                                                              Page No. 1418-1433 

 

addressing these challenges, the discussion highlights strategies for enhancing environmental awareness as a catalyst for sustainable 

tourism, ultimately contributing to a more resilient and ecologically responsible tourism sector that aligns with global climate goals.  

1) Sustainable tourism practices are increasingly influenced by environmental awareness, which encourages travelers to opt for 

eco-friendly choices, such as staying in green-certified accommodations. This shift not only enhances the overall travel 

experience by allowing tourists to engage with nature and local cultures more responsibly, but it also promotes sustainability 

within the tourism industry. By prioritizing environmentally friendly options, travelers contribute to a market demand that 

incentivizes businesses to adopt sustainable practices, thereby fostering a cycle of positive change. As more travelers seek out 

eco-conscious options, the industry is motivated to innovate and implement strategies that reduce environmental impact, 

ultimately leading to a more sustainable tourism landscape that benefits both visitors and host communities. [16]. 

2) Education about environmental issues plays a crucial role in enhancing public engagement in conservation initiatives. By raising 

awareness, communities are empowered to participate actively in grassroots efforts aimed at protecting their local environments. 

Such initiatives not only foster a collective sense of responsibility but also strengthen community bonds as individuals come 

together to address shared challenges. This collaborative approach cultivates a culture of stewardship, where community 

members feel personally invested in the health of their ecosystems and are motivated to contribute to sustainable practices. As 

awareness grows, so does the potential for impactful environmental action, leading to more resilient communities that prioritize 

conservation and sustainability as integral components of their identity and values. [17]. 

3) Growing awareness of climate change significantly enhances individuals' understanding of its consequences, motivating them 

to advocate for supportive policies that promote renewable energy and reduce carbon emissions. As people become more 

informed about the detrimental effects of climate change—such as extreme weather events, rising sea levels, and biodiversity 

loss—they are more likely to engage in discussions and actions that demand systemic change. This heightened awareness not 

only fosters a sense of urgency but also empowers individuals to push for legislative measures that prioritize sustainable 

practices and the transition to clean energy sources. By advocating for policies that address climate change, individuals 

contribute to a broader movement aimed at mitigating environmental impacts, thereby playing a vital role in shaping a 

sustainable future for their communities and the planet. [18]. 

4) Despite the numerous benefits of awareness campaigns aimed at promoting environmental consciousness, these initiatives often 

face significant challenges, including perceptions of high costs and questions regarding their effectiveness. Many stakeholders 

view such campaigns as expensive endeavors that may not yield immediate or measurable results, leading to hesitance in 

securing funding or support. Additionally, low public involvement and the prevalence of misinformation can undermine the 

positive impacts of these initiatives, as individuals may be skeptical about the importance of environmental issues or 

misinformed about best practices for sustainability. This combination of factors can dilute the effectiveness of awareness 

campaigns, making it crucial for organizers to develop targeted strategies that engage the public meaningfully, counter 

misinformation, and demonstrate the tangible benefits of sustainable practices to foster a more informed and active community. 

[19]. 

5) Many tourism businesses continue to prioritize profit over sustainability, often falling into the trap of greenwashing an insincere 

practice where companies exaggerate or misrepresent their environmental efforts to appeal to eco-conscious consumers. This 

focus on short-term financial gains can undermine genuine sustainability initiatives and damage the broader efforts to protect 

the environment. Greenwashing not only misleads consumers but also diverts attention and resources away from authentic 

practices that could contribute to meaningful ecological preservation. As a result, the tourism industry risks eroding public trust 

and engagement in sustainability efforts, highlighting the urgent need for greater accountability and transparency among 

businesses. To foster a truly sustainable tourism sector, it is essential for companies to align their profit motives with genuine 

environmental stewardship, ensuring that their practices contribute positively to both the economy and the planet. [20]. 

6) Misinformation surrounding environmental issues can create significant confusion and skepticism among the public, ultimately 

hindering progress in environmental protection efforts. When individuals encounter inaccurate or misleading information, it 

can lead to a lack of trust in credible sources and a diminished understanding of critical issues such as climate change, 

biodiversity loss, and sustainable practices. This confusion may result in apathy or resistance to participating in conservation 

initiatives, as well as reluctance to support policies aimed at environmental sustainability. Furthermore, misinformation can 

amplify divisive narratives that undermine collective action, making it essential for stakeholders to prioritize accurate 
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communication and education. By combating misinformation with clear, evidence-based messaging, organizations and 

advocates can foster a more informed public that is better equipped to engage in meaningful dialogue and contribute to effective 

environmental protection strategies. [21]. 

Consequently, increasing environmental awareness plays a crucial role in promoting sustainable tourism practices and fostering 

community engagement. Educated tourists are more likely to choose environmentally friendly options, thereby supporting local 

economies and preserving natural resources for future generations. Public involvement in conservation initiatives enhances the sense 

of ownership over natural resources and generates significant collective impact. However, challenges persist; many awareness 

campaigns struggle to capture the attention of their target audiences and often fail to produce the desired outcomes. Additionally, 

profit-oriented motives can obstruct genuine sustainability efforts, as businesses may prioritize short-term gains over long-term 

ecological stewardship. Without stringent regulations, many companies may engage in greenwashing practices without making 

meaningful changes to their operations. Misinformation further complicates the landscape; when inaccurate information circulates, 

it can lead to skepticism toward environmental organizations and scientific institutions. Therefore, it is imperative to ensure that 

disseminated information is accurate and grounded in scientific evidence to foster trust and encourage effective action toward 

sustainability [22]. 

In conclusion, while environmental awareness holds significant potential to promote sustainability in tourism and engage 

the public in conservation efforts, challenges such as the costs of campaigns, profit-driven business motives, and the spread of 

misinformation must be addressed with utmost seriousness. A comprehensive approach that balances awareness initiatives with 

accountability and the enforcement of effective policies is essential for overcoming these obstacles. By fostering a culture of 

transparency and responsibility within the tourism sector, and by ensuring that accurate information is disseminated, we can create 

a more informed public that actively participates in sustainability efforts. Ultimately, this concerted effort will contribute to 

achieving a sustainable future, enabling us to preserve our planet for generations to come [23]. 

4.2 Carbon Footprint Reduction 

Tourism is one of the sectors with the most significant environmental impact, primarily due to carbon footprint. 

Nevertheless, adopting environmentally friendly practices allows the tourism sector to minimize its negative influence and 

contribute to sustainable development. By choosing eco-friendly accommodations, using public transportation, and engaging in 

activities that respect local ecosystems, tourists can collectively make a positive difference and support sustainable tourism 

initiatives. This conscious behavior helps maintain the beauty of natural attractions while benefiting both the environment and local 

communities [24]. The following a number of supporting arguments implementation practice friendly environment in tourist: 

1) Practices that favor the environment, such as reducing plastic usage, can significantly decrease carbon emissions and alleviate 

one of the major concerns facing the tourism industry: marine pollution. By implementing alternative solutions like reusable 

containers and bags, industries can drastically cut down on plastic waste production. These simple yet effective steps not only 

benefit the ecosystem but also set a precedent for sustainable living, demonstrating how everyday habits can collectively make 

a substantial impact on reducing pollution and promoting a greener future [25]. 

2) Creating a tourism-friendly environment can significantly enhance the attractiveness of destinations. As awareness of 

environmental issues grows, tourists increasingly prioritize locations that demonstrate a commitment to sustainability. This shift 

in consumer behavior presents an opportunity for tourism operators to distinguish themselves by adopting eco-friendly 

practices. By promoting sustainable initiatives, operators can not only attract more visitors but also contribute positively to the 

preservation of natural resources, ultimately fostering a more responsible and appealing tourism landscape [26]. 

3) The tourism sector must take greater responsibility for protecting the environment, especially given its heavy reliance on natural 

resources that are increasingly threatened by climate change. By actively working to reduce carbon footprints, the industry can 

align itself with global efforts to combat environmental degradation. This commitment not only helps preserve vital ecosystems 

but also ensures the long-term viability of tourism itself, creating a more sustainable future for both the industry and the planet 

[27]. 

4) A tourism-friendly environment can greatly enhance the overall travel experience. By encouraging travelers to use eco-friendly 

transportation options, such as electric buses or bike-sharing programs, the tourism sector can significantly reduce the carbon 

footprint associated with their journeys. This not only contributes to environmental sustainability but also allows tourists to 
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explore destinations in a more immersive and enjoyable way, fostering a deeper connection with the local culture and 

surroundings. Ultimately, these practices lead to a more responsible and enriching travel experience for everyone involved [24]. 

5) Sustainable practices are essential for ensuring that natural sites, such as national parks and wildlife reserves, remain intact for 

future generations to enjoy. By adopting long-term sustainability measures, the tourism sector not only protects the environment 

but also secures its own future by preserving the natural assets that attract visitors. This approach benefits both the ecosystem 

and the industry, creating a profitable model that supports conservation efforts while maintaining the allure of these destinations 

for years to come [28]. 

Although there are compelling arguments for adopting environmentally friendly practices, the implementation of such 

initiatives often proves to be costly and presents several challenges. Many businesses in the tourism sector may struggle with the 

initial investment required for sustainable technologies or practices, which can deter them from making the necessary changes. 

Additionally, the transition may involve overcoming logistical hurdles, such as training staff and modifying existing operations. 

These financial and operational challenges can hinder the widespread adoption of sustainable practices, despite their long-term 

benefits for both the environment and the industry.  

1) The initial investment required for sustainable technologies and practices can serve as a significant barrier for many businesses, 

particularly smaller operators that already operate on tight margins. Transitioning to eco-friendly options, such as renewable 

energy sources or environmentally friendly materials, often involves substantial upfront costs that can deter businesses from 

making the necessary changes. This financial burden can hinder the adoption of sustainable practices, limiting the ability of 

these businesses to compete in an increasingly eco-conscious market while also impacting their long-term viability and 

commitment to environmental stewardship [29]. 

2) Another challenge to the effectiveness of initiatives aimed at reducing carbon footprints in the tourism sector is the behavior of 

individual travelers. Despite the industry's efforts to promote environmentally friendly practices, many tourists often do not 

prioritize sustainability during their journeys. This lack of awareness or commitment can lead to continued waste production 

and high emissions, undermining the positive impacts of sustainable initiatives. Encouraging travelers to adopt more responsible 

behaviors is essential for achieving meaningful progress in reducing the environmental impact of tourism. [30]. 

3) The conflict between economic growth and environmental goals is a significant challenge in the tourism sector. The pursuit of 

economic development often contradicts sustainability objectives, especially in emerging markets where economic growth is 

crucial for improving living standards. This focus on rapid development can lead to prioritizing short-term economic gains over 

long-term environmental sustainability, making it difficult to implement effective measures for reducing carbon footprints. 

Balancing these competing interests is essential to ensure that tourism can thrive while also protecting the environment for 

future generations [28]. 

In conclusion, the tourism sector plays a crucial role in reducing carbon footprints through the implementation of 

environmentally friendly practices. By adopting strategies that lower emissions, enhance destination appeal, and address 

environmental protection, the industry can significantly contribute to a more sustainable future. Embracing these practices not only 

benefits the planet but also ensures that tourism remains a viable and responsible sector that supports both local communities and 

global ecological health for generations to come  [31]. However, challenges such as the costs of sustainable practices, individual 

traveler behavior, and conflicts between economic growth and environmental goals must be acknowledged. Balancing these 

competing interests is crucial for shaping the future of tourism, as the sector navigates the complexities of sustainability while 

striving to meet both environmental and economic needs. As we move forward, a commitment to sustainable tourism practices will 

not only benefit the planet but also ensure the longevity and viability of the industry itself, creating a harmonious relationship 

between tourism and environmental stewardship [32]. 

4.3 Development Infrastructure Sustainable 

Investment in sustainable infrastructure, such as efficient public transportation and environmentally friendly 

accommodations, is crucial for supporting green tourism. Research highlights the importance of developing sustainable 

infrastructure to enhance the appeal of tourist destinations while simultaneously protecting the environment. Sustainable 

infrastructure encompasses systems and facilities that not only meet the needs of travelers but also contribute to ecological 

conservation. Studies indicate that investments in efficient public transport and eco-friendly lodging can significantly increase a 

destination's attractiveness, yielding long-term economic benefits while minimizing environmental impacts. By prioritizing 
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sustainable infrastructure development, the tourism sector can foster a harmonious balance between economic growth and 

environmental stewardship, ultimately contributing to a more sustainable future for both the industry and the planet [33]. 

Sustainable infrastructure plays a pivotal role in enhancing destination attractions, particularly through efficient 

transportation systems that can alleviate traffic congestion and reduce travel time for tourists. Cities equipped with robust public 

transport networks, such as electric buses and light rail systems, provide easy access to various tourist attractions, making 

exploration more convenient and enjoyable. Furthermore, environmentally friendly accommodations that prioritize sustainability 

resonate with travelers who value eco-conscious practices, fostering an atmosphere that aligns with their principles. Destinations 

that thoughtfully integrate natural landscapes into urban design not only enrich the tourist experience but also encourage meaningful 

interactions with the environment. By creating spaces that harmonize urban development with nature, cities can enhance their appeal 

while promoting sustainable tourism practices that benefit both visitors and local communities [34]. 

The development of sustainable infrastructure has significant economic benefits, particularly in creating job opportunities 

within sectors related to sustainability. As the demand for green tourism continues to rise, there is an increasing need for skilled 

workers in renewable energy and environmentally friendly hospitality. While the initial costs of developing sustainable infrastructure 

may be high, the long-term savings from utilizing renewable energy sources can enhance local economic efficiency and resilience. 

Investments in such infrastructure not only drive job creation but also stimulate growth in related industries, fostering a more 

sustainable economy. Ultimately, by prioritizing sustainable infrastructure development, communities can reap substantial economic 

rewards while contributing to environmental preservation and promoting a greener future [35]. 

Investing in efficient transportation systems significantly contributes to reducing carbon emissions associated with tourist 

travel. By providing alternatives such as electric buses, light rail, and bike-sharing programs, destinations can minimize the 

environmental impact of transportation while enhancing the overall travel experience. Additionally, environmentally friendly 

accommodations that implement effective management practices such as water conservation and the use of renewable energy—

further mitigate the ecological footprint of tourism. Consequently, the development of sustainable infrastructure not only protects 

the environment but also supports habitat preservation and biodiversity conservation. By prioritizing these initiatives, the tourism 

sector can play a vital role in fostering ecological balance and promoting sustainable practices that benefit both local ecosystems 

and global environmental health [33]. 

However, there are valid concerns regarding the high initial costs and potential limitations on tourism growth due to strict 

sustainability regulations. The upfront investment required can divert resources from other urgent needs, and the long-term return 

on investment may deter private sector investment. Additionally, some stakeholders worry that an emphasis on sustainability could 

limit choices for tourists, particularly if smaller businesses struggle to meet sustainability standards. Despite these challenges, the 

development of sustainable infrastructure is crucial for supporting green tourism, enhancing destination appeal, providing long-term 

economic benefits, and reducing environmental impacts. While it is important to acknowledge issues such as high initial costs and 

regulatory constraints, the long-term advantages of sustainable infrastructure far outweigh these concerns. Therefore, destinations 

must prioritize sustainability in their tourism strategies to create a resilient and eco-friendly tourism environment for future 

generations [36]. 

4.4 Empowerment Community Local 

Involving local communities in tourism development is essential for enhancing their welfare and ensuring that the 

economic benefits of tourism are distributed equitably. Community participation is increasingly recognized as a crucial factor in 

fostering sustainable and inclusive economic growth within the tourism sector. By empowering local residents, not only can their 

quality of life improve, but it also ensures a fair distribution of tourism-related benefits. This essay will explore the advantages of 

engaging local populations in tourism initiatives, such as increased economic opportunities and cultural preservation, while also 

addressing the challenges they may face, including potential resistance to change and the need for adequate training and resources. 

Ultimately, fostering local involvement in tourism development can lead to more resilient communities that actively contribute to 

and benefit from sustainable tourism practices [37]. Research result show that Involvement public local in development tourist bring 

various profit. 

1) First, local communities possess unique knowledge about their natural resources and cultural heritage, which can be invaluable 

for environmental preservation. By leading tourism initiatives, they can develop practices that align with local values and 

priorities, helping to prevent ecological degradation. For instance, community-based waste management systems are more likely 
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to be embraced by residents, as they reflect cultural norms and foster a sense of ownership. This approach not only enhances 

sustainability but also empowers communities to actively participate in protecting their environment while benefiting from 

tourism [38]. 

2) Second, local participation in tourism ensures a more equitable distribution of economic benefits. Income generated from 

tourism can be reinvested into community infrastructure and services, such as education and healthcare, directly enhancing the 

quality of life for residents. Moreover, supporting local businesses fosters a more inclusive economy, allowing community 

members to share in the financial gains of tourism. This approach not only strengthens the local economy but also builds 

resilience, ensuring that the benefits of tourism are felt by all members of the community [39]. 

3) Third, public involvement in tourism fosters a sense of ownership and pride in local attractions, encouraging advocacy for 

responsible tourism practices. When community members actively participate in managing and promoting their cultural and 

natural sites, they are more likely to advocate for sustainable practices that protect these resources. This engagement not only 

enhances the visitor experience through meaningful interactions with local residents but also deepens tourists' appreciation for 

the destination's unique heritage. Ultimately, this connection between visitors and the community enriches the overall tourism 

experience while promoting a shared commitment to sustainability [39]. 

However, involving local communities in tourism presents several challenges. One significant issue is the lack of skills in 

tourism management among residents, as many may not have received the specialized training needed to manage tourism effectively, 

potentially leading to mismanagement. In such cases, support from external experts can provide essential training and insights. 

Additionally, internal conflicts can arise due to differing interests among community members, with some prioritizing economic 

profit while others focus on cultural preservation. This tension can hinder the progress of tourism initiatives. Furthermore, reliance 

on tourism as the sole source of income makes communities vulnerable to global market fluctuations and crises such as pandemics 

or natural disasters. Therefore, economic diversification is crucial to ensure long-term stability and resilience for local populations 

[37], 

Overall, empowering local communities in tourism development offers numerous benefits, including sustainable practices 

and equitable economic distribution. However, challenges such as a lack of expertise, internal conflicts, and dependence on tourism 

must be addressed to achieve success. A collaborative approach that combines local knowledge with external skills can establish a 

robust framework for sustainable tourism. By empowering local populations, tourism can serve as a catalyst for positive change, 

fostering economic prosperity while also promoting the preservation of culture and the environment [40]. 

4.5 Promotion Tour Nature Based 

Developing tourism packages that showcase local natural beauty and cultural heritage can attract environmentally 

conscious travelers while simultaneously aiding in the conservation of natural resources. By emphasizing sustainable practices and 

authentic experiences, these packages not only enhance the visitor experience but also foster a deeper appreciation for the 

environment and local culture. This approach encourages responsible tourism, where travelers contribute to the preservation of the 

very landscapes and traditions they come to enjoy, ultimately benefiting both the community and the ecosystem. [41]. 

Nature-based tourism has emerged as a significant trend in the travel industry, appealing to environmentally conscious 

travelers seeking authentic experiences. Research indicates that this tourism model not only contributes to the local economy but 

also supports environmental preservation efforts. However, there are concerns about the potential negative impacts on local 

ecosystems and cultures, highlighting the need for sustainable practices that balance economic benefits with the protection of natural 

and cultural resources. Ensuring responsible tourism development is essential to mitigate these risks while maximizing the positive 

contributions of nature-based tourism. [41]. 

1) Nature-based tourism raises awareness of environmental issues such as climate change and deforestation, fostering a deeper 

understanding among tourists. Engaging in ecological activities often cultivates a sense of appreciation for biodiversity and 

encourages a commitment to its preservation. As travelers experience the beauty and intricacies of natural ecosystems firsthand, 

they are more likely to support conservation efforts and advocate for sustainable practices, ultimately contributing to the 

protection of the environment. [42]. 

2) The growth of tourism creates numerous job opportunities, ranging from tour guides to local artisans, significantly boosting 

local economies. This influx of employment increases household incomes and enables communities to invest in essential 
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infrastructure and public services. As tourism flourishes, it not only enhances the financial stability of residents but also fosters 

community development, leading to improved quality of life and greater access to resources for all. [43] 

3) Travelers increasingly seek authentic cultural experiences, opting for activities like cooking classes or participating in local 

cultural festivals. These engagements not only heighten their satisfaction but also deepen their emotional connections with the 

host culture, fostering a richer and more meaningful travel experience [44]. 

4) While nature-based tourism can raise awareness about conservation, an influx of visitors can lead to environmental degradation, 

including the destruction of natural habitats and soil erosion along popular hiking trails. Increased foot traffic can strain 

ecosystems, disrupt wildlife, and compromise the very landscapes that attract tourists in the first place. Therefore, it is crucial 

to implement sustainable tourism practices to mitigate these negative impacts and protect natural resources for future 

generations. [45]. 

5) Excessive commercialization can threaten local cultures by transforming traditions to cater to tourist interests, ultimately 

diminishing their authenticity and cultural significance. This commodification often leads to a superficial representation of 

cultural practices, stripping them of their original meanings and values. As local customs are altered to attract visitors, the 

genuine essence of the culture may be lost, highlighting the need for a balanced approach that respects and preserves cultural 

heritage while still engaging with tourism. [46]. 

6) Dependence on tourism can make local economies vulnerable to market fluctuations, posing significant risks if there is a decline 

in traveler numbers. Economic downturns, natural disasters, or global crises can lead to sudden drops in tourism, severely 

impacting communities that rely heavily on this industry for their livelihoods. This vulnerability underscores the importance of 

diversifying local economies to build resilience and ensure sustainable growth, reducing reliance on tourism as the sole source 

of income. [47]. 

While nature-based tourism offers numerous benefits, the challenges it presents necessitate careful management strategies. 

Stakeholders must recognize the potential pitfalls and implement sustainable practices to mitigate negative impacts. For instance, 

infrastructure development should take into account its effects on the environment and local communities to avoid harming natural 

habitats or disrupting residents' lives. By prioritizing sustainability, stakeholders can ensure that tourism contributes positively to 

both the ecosystem and the well-being of local populations. [45]. 

Collaboration among policymakers, local communities, and tourism operators is essential for developing a sustainable 

tourism model. This partnership should focus on investing in education about sustainable practices and the protection of local 

culture, ensuring that tourism is not only economically profitable but also preserves cultural heritage and environmental integrity. 

By working together, stakeholders can create a framework that balances economic growth with the preservation of community 

values and natural resources, fostering a more resilient and sustainable tourism industry. [48]. 

Nature-based tourism holds significant potential to benefit both the economy and the environment, but it also poses 

substantial risks if not managed effectively. To maximize benefits while minimizing negative impacts, collaboration among all 

stakeholders is essential. By adopting a careful and strategic approach, nature-based tourism can serve as a powerful tool for 

environmental preservation and the promotion of local culture, ensuring that these advantages are sustained for future generations. 

[49]. 

4.6 Inter-Sector Collaboration. 

Collaboration among government entities, the private sector, and non-governmental organizations is crucial for developing 

policies and practices that promote sustainable tourism. By working together, these stakeholders can create a cohesive framework 

that addresses environmental concerns, supports local communities, and enhances the overall tourism experience. This partnership 

ensures that sustainable practices are effectively implemented and maintained, fostering a tourism industry that benefits both people 

and the planet [50]. 

Studies on sustainable tourism emphasize the critical importance of collaboration among government, the private sector, 

and non-governmental organizations (NGOs) in developing effective policies and practices that support sustainability. Research 

findings highlight that such partnerships can lead to more comprehensive strategies that address environmental, social, and economic 

challenges in tourism. Discussions reveal that integrating diverse perspectives fosters innovative solutions and enhances community 

engagement. In conclusion, a collaborative approach is essential for creating a sustainable tourism framework that not only preserves 

natural resources but also benefits local communities and promotes responsible travel practices [50]. 
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1) Intersectoral collaboration is essential for creating comprehensive and effective tourism policies. By integrating the perspectives 

and expertise of various stakeholders—including local residents, tourists, and businesses—policies can be more balanced and 

responsive to the needs of all parties involved. Government agencies contribute regulatory strength and data analysis, while the 

private sector offers innovative technology and funding. Meanwhile, NGOs provide valuable grassroots insights to ensure that 

policies are sensitive to local culture and realities. This collaborative approach fosters a more inclusive and sustainable tourism 

framework that benefits everyone [51]. 

2) Intersectoral collaboration enhances the effectiveness of sustainable tourism initiatives by optimizing resource distribution. The 

private sector can contribute funding and innovative technology, while NGOs can offer community engagement strategies. 

Government entities play a crucial role by ensuring regulatory compliance and facilitating implementation through financial 

incentives and streamlined licensing processes. This synergistic approach not only strengthens positive outcomes but also 

ensures that sustainable tourism initiatives have a greater impact on local communities and the environment [51], 

3) A collaborative approach significantly enhances the social and environmental impacts of tourism. By promoting responsible 

tourism practices through certification and industry standards, stakeholders can work together to protect and preserve local 

cultures and ecosystems. This collaboration also fosters greater community involvement and ensures that economic benefits are 

distributed locally. Such a holistic approach balances economic, social, and environmental dimensions, creating a sustainable 

tourism model that supports both community well-being and ecological integrity. [52]. 

4) Despite its numerous advantages, collaboration in sustainable tourism faces several challenges that must be addressed. Conflicts 

of interest among sectors can impede progress, particularly if the private sector prioritizes profit over sustainability. The 

decision-making process, which involves multiple stakeholders, can slow down policy implementation. Additionally, disparities 

in commitment to sustainability across sectors can undermine the effectiveness of policies; some private entities may engage in 

"greenwashing," while NGOs often grapple with limited resources. Addressing these challenges is crucial for ensuring that 

collaborative efforts lead to meaningful and sustainable outcomes in tourism. [53]. 

Collaboration between governments, the private sector, and NGOs is vital for developing sustainable tourism policies and 

practices. While significant profits can result from comprehensive policymaking, dividing sources of power, and enhancing social 

and environmental impacts, challenges like conflicting interests, delayed decision-making, and unequal commitments must also be 

overcome. To maximize the benefits of collaboration, all stakeholders must align their objectives, maintain clear channels of 

communication, and commit to a shared vision of sustainability. Through true collaboration, we can create a viable tourism model 

that is economically sound, socially responsible, and environmentally sustainable, thereby preserving the beauty and wealth of our 

cultural and natural inheritances for future generations. [54]. 

4.7 Education and Training. 

Providing education to industry stakeholders and tourists about sustainable practices can significantly influence behavior 

and enhance the adoption of green economic principles in tourism. By raising awareness of the environmental and social impacts 

of tourism, educational initiatives can encourage responsible choices, promote eco-friendly practices, and foster a culture of 

sustainability. This shift not only benefits the environment but also supports local communities and enhances the overall travel 

experience, creating a more sustainable tourism industry that prioritizes ecological integrity and social responsibility. [55]. 

The rapid growth of the tourism industry has led to significant environmental degradation, making education and training 

on sustainable practices essential for raising awareness among industry stakeholders and tourists. Through educational initiatives, 

industry actors can gain a better understanding of the long-term impacts of unsustainable practices, motivating them to adopt more 

environmentally friendly strategies. Training programs can equip them with practical skills for implementing sustainable practices, 

such as resource management and waste reduction. Additionally, education can influence consumer behavior, encouraging travelers 

to choose more sustainable tourism options and fostering a culture of responsibility within the industry. [55]. 

Implementing education on sustainable practices in the tourism industry faces several challenges. Many industry 

stakeholders may not perceive direct financial benefits from investing in sustainability, leading to reluctance in changing established 

practices. Additionally, training fees can pose a significant burden for small businesses with limited resources. External factors, such 

as government policies and market conditions, can also impact the successful implementation of sustainable practices, making it 

essential to address these barriers to foster a more sustainable tourism industry effectively [42]. 
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Education plays a crucial role in raising awareness of sustainability within the tourism sector. With the right knowledge, 

industry stakeholders can make informed decisions that positively impact the environment. Awareness campaigns can engage both 

local communities and tourists, encouraging support for environmentally friendly initiatives. Additionally, customized training 

programs can provide businesses with a competitive edge by appealing to environmentally conscious travelers, ultimately fostering 

a more sustainable tourism industry that benefits both the planet and local economies [56]. 

Concerns about training costs are significant, especially for small businesses that often struggle to balance these expenses 

with their operational needs. To facilitate the transition to sustainable tourism, it is essential to provide affordable and easily 

accessible training solutions. By ensuring that all industry stakeholders can participate in sustainability initiatives without financial 

strain, we can promote widespread adoption of sustainable practices and support the overall growth of a more responsible tourism 

sector [57]. 

External factors, such as government regulations, play a crucial role in the adoption of sustainable practices in tourism. 

Without supportive policies, the impact of education may be limited. Additionally, market demand for sustainable tourism can 

significantly influence business decisions, particularly during economic downturns. While education and training have great 

potential to raise awareness and change behaviors within the tourism sector, challenges like training costs and external factors must 

be acknowledged. To achieve meaningful change in the industry, a multifaceted approach is required that combines education with 

financial incentives and regulatory support. This way, the tourism sector can progress toward a more sustainable future, preserving 

the beauty of the environment for generations to come [58]. 

4.8 Measurement Impact Environment. 

Developing a robust system for monitoring environmental impacts associated with tourist activities is crucial to ensure 

that sustainability measures are effective. Such systems enable continuous evaluation and improvement of sustainable practices, 

allowing stakeholders to track progress and address potential issues promptly. By regularly assessing the ecological footprint of 

tourism operations, we can refine strategies to minimize negative effects and maximize positive outcomes, ultimately promoting a 

more environmentally responsible industry [59]. 

Research on the environmental impacts of tourism has revealed significant consequences stemming from tourist activities. 

Key findings indicate that tourism contributes to habitat destruction, pollution, and resource depletion. For instance, the construction 

of infrastructure such as hotels and resorts often lead to deforestation and soil erosion, disrupting local ecosystems. Popular 

destinations frequently struggle with waste management, as the influx of tourists can overwhelm local capacities, resulting in 

littering and water contamination. Additionally, the tourism industry is a major contributor to greenhouse gas emissions, particularly 

through air travel, exacerbating climate change and threatening vulnerable ecosystems like coral reefs. Overall, while tourism can 

provide economic benefits, its environmental footprint necessitates urgent attention and the implementation of sustainable practices 

to mitigate these adverse effects [59]. 

1) Impact Environment: Tourism can lead to significant environmental degradation, including loss of biodiversity, increased 

pollution, and depletion of natural resources. Effective monitoring systems are essential for tracking these changes and 

identifying areas at risk. By assessing the environmental impacts of tourism activities, stakeholders can implement targeted 

strategies to mitigate negative effects and promote sustainable practices that protect ecosystems and preserve natural resources 

for future generations [60]. 

2) Data Collection: Accurate data collection is crucial in the monitoring process for assessing environmental impacts. This data 

enables the identification of areas experiencing environmental degradation and helps determine targeted interventions to 

mitigate damage. By systematically gathering and analyzing information on factors such as biodiversity, pollution levels, and 

resource use, stakeholders can make informed decisions to implement effective strategies that promote sustainability and protect 

vulnerable ecosystems [61]. 

3) Accountability and Transparency: A comprehensive monitoring system fosters accountability among the various stakeholders 

in the tourism sector. By promoting transparency in environmental practices, it encourages operators to adhere to sustainable 

practices and actively work to reduce their ecological footprint. This culture of accountability not only enhances compliance 

with sustainability standards but also builds trust among stakeholders, including local communities, tourists, and regulatory 

bodies, ultimately leading to more responsible tourism practices that benefit both the environment and society [61]. 
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4) Experience Tourism: Measuring environmental impacts can significantly enhance the tourist experience by promoting 

sustainable practices that preserve natural attractions. Healthy ecosystems not only attract more travelers but also contribute to 

the overall quality of life for local communities. By prioritizing sustainability, tourism operators can create enriching 

experiences that connect visitors with nature while ensuring that these environments remain vibrant and intact for future 

generations. This approach fosters a deeper appreciation for natural resources and encourages responsible behavior among 

tourists, benefiting both the environment and local populations [54].  

5) Local Community Involvement: Engaging local communities, businesses, and government institutions in environmental 

management is essential for achieving sustainability, even in the absence of formal monitoring systems. A collective 

commitment to environmental stewardship encourages the adoption of best practices that protect natural resources. By fostering 

collaboration and empowering local stakeholders, tourism initiatives can promote sustainable practices that reflect the unique 

needs and values of the community, ensuring that both the environment and local livelihoods are preserved for future 

generations [62]. 

6) Need System Monitoring: An effective monitoring system is essential for providing accurate data on the environmental 

consequences of tourism. Such a system not only enhances understanding of these impacts but also fosters accountability among 

stakeholders. By tracking environmental changes, it can improve the overall tourist experience and encourage the adoption of 

sustainable practices within the industry. Ultimately, a robust monitoring system supports informed decision-making, helping 

to ensure that tourism development aligns with environmental conservation and community well-being [63]. 

7) Concerns: Despite the benefits of developing an effective monitoring system, there are several concerns that may hinder its 

implementation. Key arguments against such systems include the high costs, complexity of setup, and the adequacy of existing 

measures. Many stakeholders’ express reluctance due to the significant financial and resource investments required, which can 

be particularly challenging for small businesses and communities with limited budgets. Addressing these concerns is crucial to 

ensure that monitoring systems are both feasible and effective in promoting sustainable tourism practices [63]. 

8) Challenge Implementation: The funding required for an effective monitoring system can divert resources away from essential 

tourism needs, such as marketing and infrastructure development, which are critical for attracting visitors. Additionally, the 

high operational costs associated with compliance can pose a significant burden for small businesses, making it difficult for 

them to allocate funds for both monitoring and their core operations. Addressing these financial challenges is essential to ensure 

that all stakeholders can participate in sustainability efforts without compromising their ability to thrive in the competitive 

tourism market [64]. 

9) Complexity Measurement: Measuring the environmental impacts of various tourist activities presents significant challenges, as 

different activities can have distinct effects on the environment. This variability makes it difficult to establish a standardized 

measurement approach that is applicable to all situations. Furthermore, the lack of uniformity in measurement practices can 

lead to inconsistent and unreliable data across regions and types of tourism. To effectively assess and address these impacts, it 

is crucial to develop standardized metrics that can accurately capture the diverse effects of tourism on the environment [65]. 

10) Involvement Stakeholder Interests: Engaging stakeholders—including local communities, businesses, and government 

institutions—in collaborative efforts can promote sustainability in tourism without relying solely on formal monitoring systems. 

However, it is important to recognize the potential risks associated with excessive regulation, which can stifle growth and 

innovation within the tourism sector. Striking a balance between fostering collaboration and ensuring that regulations are not 

overly burdensome is essential for creating an environment where sustainable practices can thrive while still allowing for 

industry development and creativity [66]. 

The formation of a monitoring system to measure the environmental impacts of tourism activities is crucial for advancing 

sustainability within the industry. Effective monitoring provides numerous benefits, including accurate data collection, enhanced 

accountability among stakeholders, and improved tourist experiences. These advantages far outweigh concerns related to costs, 

complexity, and existing regulations. By establishing a robust framework for monitoring, stakeholders can better understand the 

ecological consequences of tourism, facilitate informed decision-making, and implement strategies that promote sustainable 

practices. Ultimately, such systems are essential for ensuring that tourism development aligns with environmental conservation 

goals and supports the long-term viability of both natural resources and local communities [22]. 
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While the challenges associated with implementing a monitoring system are valid, they should not overshadow the urgent 

need to adopt sustainable practices in tourism. Investing in the measurement of environmental impacts is essential for fostering a 

more responsible and enjoyable tourism industry that benefits tourists, local communities, and the environment alike. A 

comprehensive monitoring system can facilitate alignment between tourism practices and environmental preservation, ultimately 

contributing to a healthier planet and a thriving tourism sector. By prioritizing sustainability through effective monitoring, the 

industry can ensure its growth is both rapid and environmentally responsible, paving the way for a more sustainable future in tourism 

[67]. 

 

5. CONCLUSION 

In conclusion, the anticipated transformation towards a greener tourism sector in Indonesia presents a significant 

opportunity to foster an environmentally friendly economy that actively engages the public. By investing in sustainable 

infrastructure, such as electric public transportation, this strategy not only enhances the travel experience but also contributes to 

substantial reductions in carbon emissions. The implementation of green economy principles, including carbon pricing and taxes, is 

expected to accelerate economic recovery in the post-pandemic landscape while promoting responsible tourism practices that 

prioritize environmental stewardship. Furthermore, the development of super priority destinations with a focus on local potential 

and sustainability underscores the commitment to inclusive and sustainable growth. 

Collaboration among government, academia, and society is essential for creating green job opportunities that benefit all 

stakeholders. Training programs for communities and graduates will equip them to navigate the green economy effectively, fostering 

decent work and enhancing local capacity. A participatory approach to sustainable tourism development will raise awareness about 

the importance of conserving natural resources, encouraging positive behavioral changes among the public. 

Moreover, integrating green strategies into tourism and the creative economy not only supports local cultural conservation 

but also optimizes Indonesia's rich natural and cultural heritage, providing economic benefits alongside cultural diversity. The 

Indonesian government's commitment to positioning tourism as a national economic driver, supported by favorable regulations and 

international cooperation, aims to ensure sustainable growth while maintaining ecological balance. 

Finally, technological innovation plays a pivotal role in this transformation. The adoption of new technologies in 

transportation and tourism services will enhance operational efficiency and mitigate negative environmental impacts. By promoting 

sustainable tourism practices, Indonesia not only aims to attract more travelers but also significantly reduce its carbon footprint, 

aligning with global commitments to combat climate change and protect our planet for future generations. This comprehensive 

approach positions Indonesia as a leader in sustainable tourism, paving the way for a resilient and thriving economy that respects 

both people and the environment. 
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