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ABSTRACT: This research aims to review and analyze Sanctions, Fiscus Services & Morality tax services are tax compliance. The 

design of this study uses an explanatorical causality design. The population used in this study is a company that becomes a taxpayer 

in Bogor Regency.The analysis method uses multiple regression analysis and data analysis. The sample selection technique uses 

probability ampling. The results of this study partially showed that variable tax sanctions had no effect on the compliance of 

corporate taxpayers. While the fissure service and tax morality affect the compliance of corporate taxpayers, simultaneously showing 

that tax sanctions, fiscus services, and taxpayer morality together have a significant effect on corporate taxpayer compliance. 
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INTRODUCTION 

National development is a government effort that is carried out continuously and continuously in order to improve the quality of 

community welfare.The main obstacle experienced by the state in implementing national development is about costs.The 

government needs considerable funds to be able to realize policies and programs related to national development.The funds needed 

every year also increase along with the increasing needs of the community.  

Taxes play a vital role in indonesia's development, as more than 70% of state revenues come from taxes. Taxes are 

mandatory contributions to the state owed by private persons or entities that are coercive under the law, with no direct compensation 

and used for the purposes of the state for the maximum prosperity of the people (Nugraha, 2017; Jumono, 2021). 

Taxpayer compliance (tax compliance) can be identified from taxpayer compliance in registering, compliance to re-deposit 

Notification Letter (SPT), compliance in the calculation and payment of taxes owed, and compliance in payment of arrears.The 

issue of compliance becomes important because uncertainty will jointly lead to tax avoidance such as tax evasion and tax avoidance, 

resulting in reduced depositing of funds into state coffers. 

Taxpayer compliance is influenced by the morality of the taxpayer, this is because paying taxes is an activity that cannot 

be separated from the behavior conditions of the taxpayer itself.Moral aspects in the field of taxation concern two things, namely; 

(1) The moral obligation of the taxpayer in carrying out his tax obligations as a good citizen and (2) concerning the moral awareness 

of the taxpayer on the allocation of tax revenues by the government.The study found empirical evidence of a significant relationship 

between taxpayer morality and taxpayer compliance (Thurman et.al., 1984; Troutman, 1993). 

Taxpayer morality can be defined as an instrinsic motivation to pay taxes arising from a moral obligation or belief to 

contribute to the state by paying taxes.Taxpayer morality does not measure individual behavior, but rather individual attitudes and 

stances.It can be seen as a moral obligation to pay taxes, a belief to contribute to society by paying taxes (Torgler, 2003; Mala, 

2021). 

Taxpayers who have good capital awareness as citizens in carrying out their tax obligations are different from citizens who 

do not have moral awareness.Thus it is expected that the musty morality of the taxpayer will increase the tendency of the taxpayer 

in fulfilling his tax obligations.While tax sanctions are sanctions for taxpayers who do not meet their obligations in accordance with 

the provisions of Law Number 16 of 2009 concerning applicable tax regulations.Law No.16 of 2009 which regulates the general 

provisions and procedures of taxation so that tax regulations are adhered to, then there must be tax sanctions for violators.Taxpayers 

will fulfill their tax obligations if they consider that tax sanctions will do more harm to them (Nugroho, 2006). 
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Tax sanctions are divided into two types: administrative sanctions and criminal sanctions.Administrative sanctions are 

legal instruments in the form of administrative sanctions that can be used by tax officials in charge of managing central and local 

taxes against taxpayers who do not meet the obligations as specified in the General Provisions act and Tax Procedures.For 

administrative sanctions consist of fines, interest sanctions, and increase sanctions.Administrative sanctions are intended for 

taxpayers who are considering administrative tax laws.Administrative sanctions are not directed at the physical taxpayer but only 

in the form of an increase in the amount of taxes owed because there are administrative sanctions that must be paid by the taxpayer. 

Sanctions are in place to create a deterrent effect for less compliant taxpayers in terms of their obligations to pay taxes.As 

per the results of the study (Faiza, 2017) stated that tax sanctions have a positive and significant effect on taxpayer 

compliance.Taxpayers will meet the payment of taxes if they consider tax sanctions will harm them more.It is also in line with what 

was stated by (Farandy, 2018) that administrative sanctions have a positive and significant effect on tax compliance.Administrative 

sanctions contribute to taxpayer compliance, meaning that taxpayers will have compliance with their taxes if there are admisitration 

sanctions imposed on the taxpayer with applicable regulations. 

A fiscus has the responsibility to provide an understanding to the Taxpayer of the importance of paying taxes and reporting 

tax returns (Kanwil DJP Bengkulu & Lampung, 2014).Improving the quality and quantity of service is expected to increase 

satisfaction to taxpayers as customers so as to improve compliance in the field of taxation.Efforts to improve the quality of service 

can be done by improving the quality and technical ability of employees in the field of taxation, infrastructure improvements such 

as the expansion of integrated service places (TPT), the use of information systems and technology to be able to provide convenience 

to taxpayers in fulfilling their tax obligations (Supadmi, 2009).Fiscus services that are cooperative, honest, enforce tax rules, do not 

complicate, and do not disappoint taxpayers are expected to be able to overcome taxpayer compliance issues.The results of the 

research that has been done there are still many differences. Yanti, et al (2017) found that tax morality affects taxpayer compliance.In 

contrast to Ramadan (2017) finding tax morality partially does not affect taxpayer compliance. 

 

THEORY AND DEVELOPMENT OF HYPOTHESES 

Attribution Theory 

The origin of attribution theory is generally explained by Heider (1985), who described his theory as natiive analysis of action.Heider 

postulates that people give cause to internal and external factors (Schunk, 503:2012).There are two causes of individual behavior, 

namely behavior caused internally and externally.Internally, the behavior displayed is under the personal control of the individual 

himself.External behavior is behavior caused from the outside, so the individual is forced to behave because of the situation. This 

theory assumes that people are inclined to seek information to form attribution (Schunk, 502:2012). 

Attribution theory can group two things and can distort the meaning of attribution itself.First, the fundamental attribution error is 

how the tendency to underestimate the influence of external factors rather than internal factors.Second, there is a service prejudice 

from one's fault that tends to attribute his success to internal factors alone, whereas failure can be attributed to some external factors. 

Tax Sanctions  

Tax Sanctions are a guarantee that the provisions of tax laws and regulations (tax norms) will be followed / obeyed / obeyed.Or it 

could be in other words tax sanctions are a preventive tool so that taxpayers do not violate tax norms (Mardiasmo, 2016: 62). A 

taxpayer will fulfill his tax obligations if he considers that the Tax Penalty will harm him more. 

Fiscus Service 

According to Kotler the notion of quality is the overall nature and character of a product or service, based on its ability to express 

satisfaction or needs indirectly. Goetsch &Davis (2010) defines quality as "dynamic conditions related to products, services, human 

resources, processes and environments that meet or exceed expectations". According to Kotler (2002:83) the definition of service is 

any action or activity that one party may offer to another party, which is essentially intangible and does not result in any 

ownership.The term fisscus according to Ali (1993:31) in (Isyatir, 2015) comes from latin, meaning: basket containing money or 

pockets of money. 

Taxpayer Morality 

Taxpayer morality is a key determinant that can explain why people are honest in tax matters (Nur Cahyonowati, 2011:164).Benno 

Torgler quoted by Widi Widodo (2010: 9) that tax morals can be defined as the motivation that arises in individuals to pay taxes.This 
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motivation can arise from a moral obligation or belief to contribute to the state by paying taxes, or is an individual's willingness to 

pay taxes. 

Taxpayer Compliance 

According to Abdul Rahman's research (2016: 32) taxpayer compliance can be defined as circumstances in which the Taxpayer 

fulfills all tax obligations and exercises his or her tax rights.So, Taxpayer Compliance is when the Taxpayer can fulfill all his tax 

obligations by registering, calculating and paying taxes owed, paying arrears and re-depositing the notification letter. 

The Effect of Tax Sanctions, Fiscus Services and Taxpayer Morality on the compliance of private taxpayers 

According to Mardiasmo (2012) Tax Sanctions are a guarantee that the provisions of tax laws and regulations (tax norms) will be 

followed or obeyed, in other words Tax Sanctions are a deterrent so that taxpayers do not violate tax norms.Tax sanctions are a last 

tool or legal fortress used by the fisss so that tax norms are adhered to.Tax sanctions are imposed on taxpayers who do not comply 

in fulfilling tax obligations (Arinta Wulan Sari, 2015). 

Society is reluctant to pay taxes, it can be due to the intellectual and moral development of society, the elusive tax system, and the 

control system that is not implemented properly.Moral obligations are individuals who belong to a tax professional, but may not 

have by another tax professional.(Mardiasmo, 2012).  

Wibowo and Yenni (2013) said that the moral of the taxpayer is the compliance and state of the community in carrying out their tax 

rights and obligations.This factor influences the taxpayer to meet its undeveloped virgin obligations, thus it is necessary to be given 

tax sanctions to improve taxpayer compliance (Nursiti and Fakhrullah, 2015). 

Effect of Tax Sanctions on Taxpayer Compliance 

Tax Sanctions are that the provisions of tax laws and regulations (tax norms) will be followed or obeyed or obeyed or obeyed.Or it 

could be in other words Tax Sanctions is a deterrent (preventive) so that taxpayers do not violate tax norms (Mardiasmo, 2011: 

59).Threats to violations of a tax norm are threatened with administrative sanctions only, some are threatened with criminal sanctions 

only and some are threatened with administrative sanctions and criminal sanctions.Administrative sanctions and criminal sanctions 

have differences, namely administrative sanctions are the payment of losses to the state, especially in the form of interest, fines and 

increases, while criminal sanctions in the form of criminal confinement, or criminal fines and criminals in the form of prison (Nursiti 

and Fakhrullah, 2015).Taxpayers will comply with tax payments if they consider the penalty will do more harm to him (Ready 

Wicaksono, 2016).The more remaining tax arrears that must be paid by the taxpayer, the harder it will be for the taxpayer to pay it 

off. 

Effect of Fiscus Services on Taxpayer compliance 

Quality is one of the external factors that cause a person to be obedient.How to find out the attribution provided can be known by 

looking at the consensus factor in the quality of fissal services.The quality of fiscus service is the attitude of serving the taxman to 

the taxpayer.In its service, it is expected that the taxpayer will be helped in his tax affairs. The expectation of the taxpayer is certainly 

smooth in paying his taxes starting from registration, the process up to after payment.The more quality a service is characterized by 

the satisfaction of taxpayers who are fulfilled.The quality of fiscus services is closely related to the tax system. If the system is 

simple then the service will be easier to provide.Services that are easy to understand will make the taxpayer satisfied with the 

services provided.Taxpayers who get service satisfaction will come back again to pay taxes. 

The Effect of Taxpayer Morality on Taxpayer compliance 

According to Ajzen in Putri (2012) states that ethics, principles of life, feelings of guilt are moral obligations that every person has 

in doing something.Moral obligations are not imposed from the outside but commanded from within by the individual conscience 

and morals.Tax morality is the morality of an individual owned by a person who is likely not owned by others, in this case is an 

income taxpayer.Such as ethics, the principle of life, feelings of guilt that will be associated with the fulfillment of tax obligations 

in this case for compliance with taxpayer reporting of income people.With healthy morals and honesty free from negative influences, 

taxpayers can fulfill obligations in taxation.The rate of tax compliance will become higher when taxpayers have stronger moral 

obligations (Handayani, 2009). 
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Khaerunnisa and Wiratno's research (2015) under the title The Influence of Tax Morality, Tax Culture, and Good Governance on 

Taxpayer Compliance shows the result that tax morality is an instrinsic motivation to pay taxes arising from moral obligations or 

beliefs to contribute to the state by paying taxes. 

Hypothesis Development 

Based on the literature review and the results of previous research, the hypotheses compiled are as follows: 

H1 : Tax sanctions, fiscus services and taxpayer morality affect the compliance of corporate taxpayers. 

H2 : Tax sanctions affect the compliance of the Agency's taxpayers. 

H3 : Fiscus services affect the compliance of the Corporate taxpayer. 

H4 : The morality of the taxpayer affects the compliance of the corporate taxpayer. 

 

RESEARCH METHODS 

Population and Sample 

A population is a collection of individuals who already have established qualities and traits.And based on these qualities and traits, 

a population will be understood as a group of individuals or objects of observation that will have at least one similarity and 

characteristics.The population in this study is the corporate taxpayers (WP Badan) in Bogor regency.Based on data from KPP in 

Bogor regency, until the end of 2021. Not all wp effective bodies are the object in this study because of the enormous amount and 

the time and cost efficiency that will occur. Then sampling is done. 

Operational Definition of Variables 

 Compliance of the Taxpayer, Rahman (2016: 32) states that taxpayer compliance is when the taxpayer can fulfill all his 

tax obligations including registering, calculating and paying taxes owed, paying arrears and re-depositing a notification letter. 

According to Wardani & Rumiyatun, (2017) the dimensions of tax compliance are: 1.Fulfill tax obligations in accordance with 

applicable provisions, 2.Pay his taxes on time, 3.Taxpayers meet the requirements in paying their taxes, 4.Taxpayers can find out 

the payment is due. 

 Palupi, 2019) sanctions are negative penalties to people who violate the rules, and fines are penalties by paying money 

for violating applicable rules and laws, so it can be said that fines are negative penalties to people who violate the rules by paying 

money.Indicators of Tax Sanctions according to M.Zain, (2013: 83): First: Tax sanctions imposed for violators of tax rules are quite 

severe or according to the small number of violations.Second: The imposition of severe sanctions is one of the means to educate 

taxpayers.Third: Tax sanctions must be imposed in accordance with the rules and regulations to violators without tolerance. 

 Wp's attitude towards fissure services is also an attitude or constellation of cognitive, affective and conative components 

that will interact in sensing how the service of the real fiscus occurs (Suyatmin, 2004). According to Sari & Susanti (2014) about 

the ministry of the fissure can be measured by the following dimensions: 1.The ability to provide satisfactory service; Providing 

services with the response, ability, decency and trustworthiness of the tax authorities; 3.Have a good communication relationship; 

Understand the needs of the taxpayer; The availability of physical facilities including adequate means of communication, and 

employees who are capable of their duties. 

 Noviyanti (2013) introduces the existence of a moral tax or also called the intrinsic motivation of individuals to act, 

which is based on values influenced by cultural norms.Several factors that affect tax morale such as: a. Perception of honesty, 

b.Attitude of helping or serving from apparat, c.Trust in government agencies, d.Appreciation or respect of the tax authorities 

 

RESULTS AND DISCUSSION OF RESEARCH  

Results 

The results of research on the compliance of corporate taxpayers at the tax service office in Bogor Regency through the influence 

of tax sanctions, fiscus services and taxpayer morality.The general picture of respondents included age, gender, age, education and 

occupation. The questionnaire was distributed using google form to 230 respondents, namely companies that became corporate 

taxpayers in Bogor Regency. Based on the results of google form, which filled out a questionnaire there were only 138 respondents, 

and at the same time became a sample processed in this study. 
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The validity  

Value of each statement item can be seen in the Corrected Item-Total Correlation value of each statement item.Based on the 

calculation data of the SPSS correlation coefficient (r) it is known that the entire correlation of variable item X is greater than the 

table r or 0.166, then the instrument is declared valid. 

Reliability  

From the results of calculations with the SPSS 20 Program obtained reliability test value or Cronbach's Alpha > 0.60, thus it can be 

said that all variable items can be said to be reliable. 

Classic Assumption Test  

Normality Test 

From the table above it can be concluded that the data used for this study is normal distribution.This can be traced to the value of 

Asymp.Sig. (2-tailed) above 0.05 which is 0.137.Thus data processing can be continued to the next step. 

Multicollinearity test 

Based on the table it is known that the tolerance value for tax sanction variables is 0.696, (X1) and fissure services (X2) is 0.516 

and taxpayer morality (X3) is 0.644. While the VIF value for tax sanction variables (X1) is 1,436, fissure services (X2) is 1,553 and 

taxpayer morality (X3) is 1,938. Thus because the value of tolerance ≠ 0, and the VIF value obtained <10,  it can be said that there 

is no significant relationship between independent variable 

Autocorrelation Test 

Based on the value of Durbin-watson obtained by 1,508.Durbin-watson value is a limit of 0 < dw < dl or 0 < 1,508 < 1,766 which 

indicates no positive autocorrelation symptoms.Once it is known that the data used is free from multicollinearity and autocorrelation, 

regression equations can be established. 

Heteroskedasticity Test 

Based on the image it can be known that there is no clear pattern, as well as the points spread above and below the number 0 on the 

Y axis.Thus, it can be concluded that there is no heteroskedasticity. 

 

Multiple Linear Regression Test 

Model Unstandardized Coefficients Standardized Coefficients t Sig. 

B Std. Error Beta 

1 

(Constant) 12,487 2,421  5,157 ,000 

SANKSI PAJAK ,163 ,174 ,082 ,938 ,350 

PELAYANAN FISKUS ,721 ,225 ,326 3,197 ,002 

MORALITAS PAJAK ,302 ,131 ,210 2,304 ,023 

F sig, = 0,000 

Adjusted R Square =  0,265 

 

Based on the output above, they: 

Y = 12,487 +  0.163 1 + 0.721 2  + 0.302 3  + € 

Taxpayer morality and tax sanctions affect the compliance of private taxpayers and significantly show that taxpayer morality, and 

tax sanctions affect the compliance of private taxpayers.  

 

Discussion 

Effect of Tax Sanctions, Fiscus Services and Taxpayer Morality on Corporate Taxpayer Compliance 

Tax sanctions, fiscus services and taxpayer morality affect the compliance of corporate taxpayers.This result can be seen 

from the significance value of 0.000 > 0.05, meaning that tax sanctions, fiscus services and taxpayer morality are felt by taxpayers 

affecting the level of taxpayer compliance in KPP in Bogor Regency.The simultaneous influence of tax sanctions, fiscus services 

and taxpayer morality on the level of compliance of corporate taxpayers in KPP in Bogor Regency. 
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This result is in accordance with the attribution theory which shows that the taxpayer who in this case is a body tends to 

pay attention to external factors that are considered to be factors that can support the smooth running of his own business.Fissure 

servants, sanctions that are external factors become the basis in every decision-making by the company.That is, when the service is 

good, then as a taxpayer will also not be lazy in carrying out their obligations such as reporting tax returns.Likewise, tax sanctions, 

when the company later commits tax-related violations of course the sanctions are waiting for it, and do not rule out the possibility 

in the future will have difficulties in terms of administrative management related to the government.This makes the company or 

taxpayer will tend to comply with its tax obligations.The results of this study are also supported by the statement put forward by 

Jatmiko (2016), taxpayer compliance is defined as entering and reporting on time the necessary information, correctly filling out 

the amount of taxes owed and paying taxes in time without coercive measures. 

Effect of Tax Sanctions on Corporate Taxpayer Compliance 

The results of this study showed that tax sanctions had no effect on taxpayer compliance with KPP in Bogor Regency.This 

result can be seen from the significance value of 0.350 > 0.05, meaning that the hypothesis is rejected, which means that if tax 

sanctions are applied firmly and clearly it will not increase taxpayer compliance.The taxpayer's perception of the sanctions that are 

still low is evidenced in the respondents' answers are still low.Indicators of criminal sanctions imposed for tax offenders are very 

mild.Due to the taxpayer's perception of administrative and criminal sanctions that are still mild, this causes sanctions to have no 

effect on improving taxpayer compliance but therefore there needs to be follow-up from the government. 

Based on the results of this study provides a factual picture that the provision of tax sanctions does not make tax compliance 

good.This is likely due to the supervision factor of the weak leadership on depositing and reporting so that tax sanctions are not 

used as something that has an impact on the treasurer himself.Not only that, a small sanction in the form of a 2% penalty is widely 

given by the corporate taxpayer, so the application of sanctions is still not effective because there are still taxpayers who are late to 

pay taxes owed. 

Effect of Tax Fiscus Services on Corporate Taxpayer Compliance 

The results of this study show that fiscus services affect taxpayer compliance with KPP in Bogor Regency.This result can 

be seen from the significance value of 0.002 < 0.05, meaning the accepted hypothesis.Taxpayers who get a good quality of service 

from the fissure will tend to be obedient in paying their tax obligations.Thus, the higher the quality of service provided by the fisss 

to the taxpayer, the higher the level of taxpayer compliance. 

The existence of services supported by facilities such as extensive parking and air-conditioned places, electronic queue 

numbers, tax forms, the availability of banks in one KPP area makes it easier for taxpayers to pay and report tax returns, at one time, 

IT support or e-system.With these facilities it can be said that the Bogor regional KPP has provided good service, so that taxpayers 

feel satisfied and can finally improve the compliance of taxpayers in carrying out their obligations. 

This result is in line with research conducted by Kundalini (2016) stating that tax services affect taxpayer 

compliance.Where the better and quality of fiscus services, the higher the compliance of taxpayers.However, this study is not in line 

with research conducted by Siahaan and Halimatusyadiah (2018) which revealed that fissure services have no effect on taxpayer 

compliance.Amrul and Kisnawati (2014) found that fissure services had no effect on taxpayer compliance. 

The Effect of Taxpayer Morality on Corporate Taxpayer Compliance 

The results of this study showed that the morality of taxpayers had no effect on taxpayer compliance with KPP in Bogor 

Regency.This result can be seen from the significance value of 0.023 > 0.05, meaning the hypothesis is accepted.Taxpayers who 

have a moral responsibility in carrying out their tax obligations will tend to be obedient in carrying out their tax 

obligations.Taxpayers who have good moral awareness as citizens in carrying out their tax obligations are different from citizens 

who do not have moral awareness.Thus it is expected that the morality aspect of the taxpayer will increase the tendency of the 

taxpayer in fulfilling his tax obligations. 

Research Findings 

Based on the results of the research that has been done above, there are several findings obtained as follows: First, these results are 

in accordance with the attribution theory that has been described earlier. Especially in the independent variable of fiscus services, 

the better the facilities provided by tax servants to taxpayers, especially corporations, the more compliance taxpayers to be more 
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compliant in performing their obligations in paying taxes or reporting their SPT.Second, better service will certainly provide 

convenience for taxpayers in fulfilling their tax obligations.The results of the study showing the absence of the influence of sanctions 

on taxpayer compliance gave a new view to researchers that the high sanctions received by taxpayers are not solely due to the non-

compliance of taxpayers in reporting their STS.There are indications that the sanctions received by the taxpayers are due to ignorance 

in terms of pioneering, causing taxpayers to be given fines.Plus there are new rule changes regarding tax payments. 

 

CONCLUSIONS AND SUGGESTIONS 

Conclusions 

1. Simultaneously this study shows that tax sanctions, fissure services and taxpayer morality influence taxpayer 

compliance.This gives an idea that if tax sanctions, fiscus services and taxpayer morality are carried out firmly it will affect 

the compliance of taxpayers who are getting better in the Bogor Regency area, especially for corporate taxpayers. 

2. Tax sanctions have no effect on taxpayer compliance with KPP in Bogor Regency.These results show that the taxpayer's 

perception of sanctions that are still low is evidenced in the respondents' answers are still low.Indicators of criminal 

sanctions imposed for tax offenders are very mild.Due to the taxpayer's perception of administrative and criminal sanctions 

that are still mild, this causes sanctions to have no effect on improving taxpayer compliance but therefore there needs to be 

follow-up from the government. 

3. Fiscus service affects taxpayer compliance with KPP in Bogor Regency.Taxpayers who get a good quality of service from 

the fissure will tend to be obedient in paying their tax obligations.Thus, the higher the quality of service provided by the 

fisss to the taxpayer, the higher the level of taxpayer compliance. 

4. The morality of taxpayers affects tax compliance on KPP in Bogor Regency.Taxpayers who have a moral responsibility in 

carrying out their tax obligations will tend to be obedient in carrying out their tax obligations. 

 

Suggestions 

1. Improve services so that taxpayers want to pay taxes voluntarily because in principle Indonesian taxes are still self 

assessment. 

2. Increase the number of examiners in the Directorate General of Taxes to improve the quality of law enforcement.  

3. Conduct socialization and education activities on an ongoing basis to raise awareness of the importance of paying taxes. 

4. The application of tax sanctions can be further strengthened and socialized by providing continuous counseling to taxpayers 

through means that facilitate in providing socialization such as counseling through regional devices or through mass media, 

because so far there are rarely severe sanctions against taxpayers who commit violations. 
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